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ith an eye towards the future and an optimism about what they can achieve by working together, Dominic Gardiner and Ed Galton are doing their best to turn a bad situation into an opportunity for growth. 
Gardiner was formerly CEO of Jetpack Distribution, a London-based company he founded in May 2014 and ran until this past August, when liquidators stepped in to dissolve the business (which owed approxi-mately US$725,000 to creditors). At that time, Jetpack had seven employees and a catalogue of roughly 1,600 half hours of programming, including Clangers (104 x 11 minutes), Talking Tom Heroes: Suddenly Super (52 x 11 minutes)  and Kitty is not a Cat (130 x 11 minutes).Gardiner had been looking for a way to sell Jetpack to CAKE—another London-based distribution company that also operates 

a production arm—largely because of his friendship with Galton, its CEO. While that deal wasn’t in the cards, Gardiner has still found himself partnering with his indus-try colleague, thanks to CAKE purchasing some of Jetpack’s assets in a deal that was announced in September. 
“We bought the naming rights of the business,” explains Galton. “We bought all the data. We bought all of the information that comes with the sales organization. But what that meant was we had to go back and re-sign all of [Jetpack’s] clients to new con-tracts, which is what we’ve done.” 

Joining forces 
CAKE brought Gardiner on board as man-aging director of distribution, reporting directly to Galton. And the company also hired Jetpack’s former sales manager Toby 

Jones as senior manager of sales. Jones will manage some territories, working along-side veteran sales director Julien Farçat and reporting to Gardiner. 
Prior to the addition of Jetpack’s catalogue, CAKE also had about 1,600 half hours to its name, including Angry Birds (a series and mul-tiple one-shots), Space Chickens in Space (52 x 11 minutes) and Mush-Mush & the Mushables (96 x 11 minutes and four x 22 minutes). With double the amount of content to offer net-works, broadcasters and streamers now, the revamped CAKE team is better prepared to compete and close deals, explains Galton. The Jetpack partnership gives CAKE a much larger client base, he adds. “As a result, we’ll be able to effectively do more deals on both sides, [CAKE and Jetpack]. There’s a level of excitement here. At this time in the marketplace, you need scale to do some of the deals that are getting done, like some of the VOD deals that we were hesitant to do in the past because we didn’t have as large of a catalogue to manage. We can do those deals now and really see some revenues come in from those types of arrangements.”

A new piece of CAKE 
BY: CAROLYN GRUSKE

Picking up some of Jetpack’s assets will help the well-known distributor/producer scale up to take on larger deals and expand  its reach to the fringes of the kids & family market. 

CAKE’s library, which already boasted 1,600 half hours of content including Mush-Mush & the Mushables, has doubled with the addition of Jetpack’s titles
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The most decorated gymnast in history, 

Simone Biles, once said: “I’d rather regret 

the risks that didn’t work out than the 

chances I didn’t take at all.”

Or in the immortal words of Nike, “Just Do It.”

These can-do mantras seem like they could have inspired 

some of the groundbreaking experiments that are at the 

heart of a growing sports content trend for kids. 
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And at a time when many businesses are having trouble 

even getting projects off the bench, this may just be the 

hook it takes to win the game.       

WHY STREAMERS L I KE N ETFL IX AND AMAZON  
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SHOWS I N D EVELOPMENT FOR YOUNGER AUD I ENCES 
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A N EW GEN ERAT I ON O F FANS THROUGH ENTERTA I NMENT

NEW RESEARCH FROM WE ARE FAM I LY I N TH E UK D EL IVERS  

KEY I NS I GHTS ABOUT HOW K I DS CONSUME SPORTS CONTENT
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