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Providing workplace 

environments to the world’s 

leading organizations, 

Steelcase is uniquely 

positioned for large-scale 

impact. We’re proud of  

what we’ve accomplished 

within our company,  

but our greatest potential for 

impact is helping customers 

achieve their sustainable 

business objectives. The work 

we do with our customers 

and insights gained from 

research drive innovation 

and improve performance.

At Steelcase, sustainability is about putting people first. With 100 years of history behind us, 
sustainable thinking and design is inherent in our values. Our founders believed that business is a 
human enterprise, and that social and environmental responsibility makes a company successful.

Those values drive our decisions today. We believe businesses are equipped to address the 
world’s most complex problems. Building a sustainable business is a performance issue and a 
measure of fitness. It’s about understanding how you impact your customers and the world and 
delivering the greatest value to both.

Providing workplace environments to the world’s leading organizations, Steelcase is uniquely 
positioned for large-scale impact. We’re proud of what we’ve accomplished within our company, 
but our greatest potential for impact is helping customers achieve their sustainable business 
objectives. The work we do with our customers and insights gained from research drive innovation 
and improve performance.

Within our holistic strategy, we’ve identified key opportunities for positive impact:

We’re helping companies use their real estate efficiently to achieve their sustainability 
goals and amplify business performance. As 21st-century work becomes more mobile and 
collaborative, operating in a more efficient footprint that helps people do their best work is 
a powerful opportunity that we’re helping businesses realize. Human-centered research and 
design are fundamental to the solutions we offer. We study people at work and then design 
innovative products and applications based on insights we gain. Products like media:scape® 
are reshaping the way people collaborate in a networked world. It makes connecting data and 
people effortless, with the environmental and human benefit of less travel and a lower carbon 
footprint.

We’re setting high sustainability goals and collaborating throughout our supply chain to 
achieve them. In 2006, we pledged to reduce our global environmental footprint by 25 percent 
by 2012. Since then, our company has reduced greenhouse gas emissions by 37 percent, water 
consumption by 52 percent, volatile organic compound emissions by 53 percent and waste by 23 
percent. We intend to reduce our global environmental footprint by another 25 percent by 2020 
as we challenge ourselves to push harder. Partnering with our supply chain is key for process 
and product improvements. By sharing best practices and exploring together, we’re continuing 
to find opportunities in materials chemistry, eliminating waste and managing life cycle impacts.

We’re committed to being socially responsible throughout the world. As a globally 
integrated company, this means mitigating environmental harm wherever we operate. It also 
encompasses ethical business practices, supporting diversity and ensuring employee wellbeing 
through our policies, training opportunities and workplace environments. And it means investing 
in communities to unlock the promise of people. 

Creating sustainable value in the 21st century isn’t just about using less, it’s also about creating 
more — more opportunities, more capacity for positive change. With 100 years of momentum, 
we are deepening our promise to bring sustainable value to the people we care about — our 
customers, employees, shareholders, partners and communities.
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