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In the 21st century,  

Adam Smith’s “invisible 

hand” must also be a 

“helping hand,” fostering 

greater opportunity and 

access across geographies 

and income levels.

In 2013, the idea of “doing well by doing good” represents one of the central pillars of this 
young century — one that brings together and helps advance the goal of economic, social and 
environmental sustainability. Where there’s a market to pursue for a company like MasterCard, 
there’s an opportunity not only to make money, but to make a difference. In fact, it’s our belief 
that, in the 21st century, Adam Smith’s “invisible hand” must also be a “helping hand,” fostering 
greater opportunity and access across geographies and income levels. 

To put those words into action, there are three organizing principles guiding us as a technology 
company in the global payments industry: 

Step one: Create a foundation for greater economic opportunity, especially in emerging markets. 
Vital to this effort is getting people to see money in a different light by engaging in a public 
dialogue about the costs of cash and the benefits of electronic payments.

Step two: Grow economies further through partnerships — public-private partnerships as well 
as business partnerships — that are aligned to create better efficiencies and shared value.

Step three: Sustain economic growth by fostering greater financial empowerment where 
opportunities are on the rise not just for the few, but for the many, and while doing so, sustain 
the environment by reducing dependence on paper and even plastic.

Here are some examples where we’re putting those words into action:

◗◗ In Latin America, Telefónica and MasterCard have launched a mobile banking platform that 
will help bring millions of people the convenience and reliability of electronic payments 
to their phones. 

◗◗ In the U.S., we are helping the Treasury to achieve its goal of disbursing all social benefits 
in electronic form, saving an estimated 1 billion of taxpayers’ dollars over the next 10 
years.

◗◗ In South Africa, the government is harnessing our technology to deliver social benefits to 
millions of grant recipients, sparing them cumbersome trips to pick up their cash allocation. 

◗◗ We’re also partnering with organizations like the UN’s World Food Programme to further 
revolutionize food assistance delivery through digital food. 

At MasterCard, we believe in helping create, grow and sustain a future where everyday payments 
are safe and simple for everyone because we’ve moved beyond cash. It’s also a future grounded 
in the truth that innovations standing the test of time aren’t great in and of themselves, they’re 
great because of what they do for people, empowering and enabling them. 
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