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Because we collect and 

publicly report data on 

many fronts, we can 

track measurable results 

consistently as we strive for 

continuous improvement.

At Macy’s, Inc. we pride ourselves on being a company that operates with integrity, makes good 
decisions and does the right thing in every aspect of our business — including environmental 
sustainability, product sourcing, consumer choice, community support, diversity and inclusion, 
employment, and corporate governance.

Because we collect and publicly report data on many fronts, we can track measurable results 
consistently as we strive for continuous improvement.

◗◗ In environmental sustainability, we have decreased our total energy consumption on a 
kilowatt hour-per-square-foot basis by 37 percent since 2002. About 22 megawatt hours 
of renewable energy are generated annually from solar installations on 41 Macy’s, Inc. 
facilities, with all but 3.7 megawatt hours sold to others. We have reduced our use of paper 
by 11 percent since 2007, and today more than 90 percent of all paper used in marketing 
materials is recycled or certified. Over the past three years, we have nearly doubled the 
amount of sustainable building materials we use in major construction projects. 

◗◗ In our supply chain, we set high standards so our customers can rest assured that the 
products they buy from us are sourced ethically. Macy’s, Inc.’s Vendor & Supplier Code of 
Conduct sets specific requirements for any vendor doing business with our company. We 
conduct unannounced inspections of factories producing goods we manufacture. Among 
our requirements, we do not tolerate child or forced labor, human trafficking and slavery, 
physical abuse, unsafe working conditions, fraudulent record keeping, or unauthorized 
subcontracting. 

◗◗ Macy’s, Inc. supports thousands of nonprofit organizations because we believe in giving 
back to local communities. Collectively, contributions from the company and the Macy’s 
Foundation — as well as employee contributions through workplace campaigns and 
customer contributions through our signature giving programs — consistently total more 
than $60 million a year. In addition, our associates give hundreds of thousands of hours 
of their personal time for volunteer community service.

◗◗ Macy’s is a good employer in every location where we do business, with competitive pay 
and benefits in a caring and service-oriented work environment. Our company employs 
about 175,000 individuals, a number that has been rising in recent years along with 
growth in our sales volume. In 2012, our hiring included more than 1,000 students from 
America’s colleges and universities for positions in the company’s Executive Development 
Program and for summer internships nationwide.

To learn more, I invite you to read the Macy’s, Inc. Social Responsibility Report (http://
macysinc.com/social-responsibility) and visit our environmental sustainability website 

(MacysGreenLiving.com). 

Terry J. Lundgren
Chairman, President and Chief Executive Officer

macysgreenliving.com

http://www.brt.org/sustainability
http://macysinc.com/social-responsibility/
http://macysinc.com/social-responsibility/
http://macysgreenliving.com

