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Sustainability is balancing  

the social, environmental 

and economic needs of 

business today without 

compromising the ability  

of future generations to  

meet theirs. At Xerox, we  

do this by simplifying the 

way our customers’ work 

gets done and focusing on 

simple, smart design.

At Xerox today, our approach to business has led to an intriguing discovery — when you focus 
on simplicity you improve sustainability. These two synergistic concepts are at the heart of just 
about everything we do, and they have very long and strong roots in our company and culture.

Sustainability is balancing the social, environmental and economic needs of business today 
without compromising the ability of future generations to meet theirs. At Xerox, we do this by 
simplifying the way our customers’ work gets done and focusing on simple, smart design. 

Simplicity is not about scaling back or dumbing down. It’s about taking the excess out of 
the process, stripping down the non-value steps that creep in, and applying technology and 
innovation smartly and strategically. 

We provide customers with simplified processes that bring cost, quality and productivity benefits. 
Our efforts to design products for re-use and re-manufacturing have kept millions of pounds 
of materials out of landfills. Every day we strive to address all aspects of our actions, products 
and services, looking not only within our four walls, but to our suppliers and customers, as well. 

Below are two recent examples of how we are seeing simplicity and sustainability come together 
to make a real impact:

◗◗ Lima, Peru’s small and narrow streets must support a population of 9 million, which leads 
to one of the most chaotic traffic flows in the world. But that’s changing. We’ve helped 
build a series of bus routes with dedicated traffic lanes and a smartcard ticketing system 
that keeps buses and passengers moving. That cuts down on commuting times by as much 
as two-thirds, reducing fuel consumption and carbon emissions. 

◗◗ When one of the largest telecommunications providers needed bilingual customer care 
support in a hurry, it turned to Xerox. We used one of our existing centers in Mexico, 
ramped new hiring and were up and running in 39 days, avoiding the negative sustainability 
impacts that would come with building a new center.

The more we do, the more opportunity we discover. Today, our value proposition is built on 
that belief — that helping our customers simplify their businesses leads to sustainability and 
the pursuit of sustainability leads to a healthier business and a greener planet. Doing the right 
thing for the planet and doing the right thing for Xerox are not at odds with each other. They 
are synergistic.
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