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We welcome the world’s 

high expectations of 

Walmart, and we embrace 

the opportunity to make a 

difference for our customers, 

our company and the 

communities we serve.

When Walmart began our sustainability journey, many believed that companies had to choose 
between being successful and responsible. We chose, instead, to take a different view. We 
believe that Walmart is a stronger business because we’re a more sustainable and responsible 
company. Not only does operating sustainably save our company money, but it also allows us to 
help our customers save money and live better.

We set some ambitious environmental goals in 2005, and we continue to push forward daily 
to achieve measurable progress. But we know that Walmart’s size and scale means we can — 
and should — do more. That’s why our efforts to operate responsibly also include many other 
initiatives, like women’s economic empowerment, fighting hunger, and making the food we sell 
healthier and healthier food more affordable.

In the United States, we believe one of the most valuable ways we can contribute is creating 
opportunity and helping grow the economy. We made two new commitments in January:

◗◗ Providing job opportunities for veterans. Beginning Memorial Day, Walmart will offer a 
job to any honorably discharged veteran within his or her first 12 months off active duty. 
Not every returning veteran wants to work in retail, but every veteran who does will have 
a place to go. We project that Walmart will hire more than 100,000 veterans over the next 
five years. With their discipline, training and passion for service, we know that veterans 
can only strengthen our company.

◗◗ Driving more American manufacturing. Through our buying power, Walmart can give 
manufacturers confidence to invest capital in America — and play a role in revitalizing 
the communities we serve. According to data from our suppliers, items that are made, 
sourced or grown in the U.S. already account for about two-thirds of what we spend 
to buy products at Walmart U.S. But of course there’s room for more. That’s why we’ve 
committed to buy an additional $50 billion in U.S. products over the next 10 years — a 
timeframe that reflects the lead times for bringing manufacturing facilities online.

We work hard every day in our stores to help customers stretch their paychecks and provide for 
their families. And by leading initiatives like these, we’re able to make an even greater contribution 
for the future. We welcome the world’s high expectations of Walmart, and we embrace the 
opportunity to make a difference for our customers, our company and the communities we serve. 
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