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Visa is committed to 

advancing financial inclusion 

and creating a more open 

world. Whether domestically 

or internationally, Visa’s 

products and services, 

partnerships, and financial 

literacy programs help 

drive inclusion and support 

economic growth.

www.visa.com

For more than 50 years, Visa has worked with our global partners — financial institutions, 
merchants and governments — to extend the benefits of electronic payments to consumers in 
more than 200 countries and territories. In 2008, as Visa became a publicly traded company, we 
expanded upon a legacy of philanthropy by creating a formal Corporate Responsibility program 
to help us fulfill our mission to be a responsible corporate citizen around the globe. 

As a global payments technology company, our primary focus is on advancing financial 
inclusion — an area where our core business, payments know-how and strategic philanthropic 
contributions together can help improve the lives of financially underserved consumers, support 
job growth and catalyze developing markets.

Around the world, 2.5 billion people lack access to formal financial services, with most having to 
rely solely on cash to conduct life’s everyday transactions — making simple financial tasks risky, 
expensive and time consuming. Financial exclusion reinforces the cycle of poverty and can stifle 
economic development for entire communities.

Visa is committed to advancing financial inclusion and creating a more open world. Whether 
domestically or internationally, Visa’s products and services, partnerships, and financial literacy 
programs help drive inclusion and support economic growth. 

◗◗ By enabling the electronification of money, Visa helps provide the underserved a safe and 
convenient way to send, store and receive money.

◗◗ Visa works with leading global organizations and governments to share our payments 
expertise and partner on the delivery of inclusion programs. 

◗◗ For nearly two decades, Visa’s financial literacy programs have helped educate children 
and adults in more than 30 countries, reaching more than 20 million people since 2009 
with innovative and customized training. 

As part of our Corporate Responsibility initiatives, Visa also is committed to responding to 
humanitarian crises, both through philanthropic contributions as well as through helping the 
humanitarian community and governments transition from delivering aid in the form of cash and 
goods to electronic payments in order to drive inclusion, efficiency and transparency.

We’ve structured our Corporate Responsibility program to leverage our philanthropic investments, 
technical expertise and core business to make the biggest impact. This focus allows us to extend 
the social benefits of our business while contributing to economic growth.
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