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Our goal is to take our 

corporate responsibility 

to a higher level of social 

impact, because we believe 

that creating a healthy, 

sustainable society is the 

best way to create a healthy, 

sustainable business.

The revolution in mobile, broadband and cloud computing continues to disrupt and transform 
huge sectors of our society, from finance to entertainment to health care. Competing and growing 
in such a dynamic environment requires a commitment to innovation and a deep belief in the 
social benefits of our empowering technology. Verizon’s advanced networks play an unparalleled 
role in driving this transformative social and economic change. 

Key to our strategy is a commitment to using our technology to address the world’s big challenges. 
How can we improve the lives of our customers? How can technology make businesses more 
efficient? How will innovation in health care, education and energy management transform 
society for the better? Verizon’s networks provide a platform for answering these questions in 
new and powerful ways. 

Using Network Technology to Reduce Carbon Emissions 
Our broadband and machine-to-machine-based energy efficiency solutions can help the U.S. 
transition to a low-carbon economy. In fact, the Global eSustainability Initiative SMARTer2020 
report showed that information communications technology can reduce annual emissions by up 
to 16 percent by 2020.

From smart homes to connected cars, Verizon technology is giving our customers innovative tools 
to control how they use energy. We’re partnering with a number of utilities as they transition 
to remote meter management. By using cloud-based solutions and “e-meters,” utilities are 
modernizing electrical systems to drive greater efficiencies. Our vehicle telematics solution 
enables fleet owners to optimize the efficiency of their vehicles. 

Minimizing Our Footprint
We’re also taking a variety of steps to minimize the environmental impact of our operations. 
We collaborated with VIA Motors on an extended-range electric cargo van that is expected to 
deliver 100 miles per gallon with near-zero fuel emissions. We implemented a wireless-telematics 
solution that allows us to utilize our vehicles more efficiently. 

In addition, we set a broad new goal to improve the environmental footprint of our supply 
chain. By 2015, we will devote 40 percent of our supplier spending to firms that measure and 
set targets to reduce their carbon footprint. Since 2009, our network energy efficiency programs 
have enabled us to increase data traffic on our network by 50 percent, while only increasing our 
electricity usage by 2 percent.

Our goal is to take our corporate responsibility to a higher level of social impact, because we 
believe that creating a healthy, sustainable society is the best way to create a healthy, sustainable 
business.

For more details please visit our Corporate Responsibility website at verizon.com/responsibility.
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