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UPS makes supply chains 

more sustainable. We do  

this not just by improving  

our own sustainability,  

but also by improving that  

of our customers because  

we can reliably report our 

share of the supply chain’s 

carbon emissions.

UPS makes supply chains more sustainable. We do this not just by improving our own 
sustainability, but also by improving that of our customers because we can reliably 
report our share of the supply chain’s carbon emissions. Consider the supply chain linking 
the world’s largest post, the U.S. Postal Service, with us, the world’s largest parcel delivery 
company. The Postal Service — our customer and supplier, but also our competitor — asked UPS 
to make a video with them titled “Blue and Brown Make Green.” This video, a case study for the 
International Post Corporation, serves as a model for other posts throughout the world on how 
a post and a vendor can cooperate on sustainability.

In the video, Postmaster General Pat Donahoe and I discuss how UPS uses the Postal Service to 
carry some of our packages “on the last mile” to their final destination, while we fly the U.S. mail 
on our aircraft. Our planes and their vehicles move with less empty space, reducing costs, fuel 
use and carbon emissions for the overall supply chain. UPS is proud of this cooperation.

Companies are “doing well by doing good” because corporate sustainability is becoming a 
matter of competitive advantage in the marketplace. Companies are requiring their suppliers 
to report their sustainability to organizations, such as the Carbon Disclosure Project (CDP) for 
review. CDP is an independent, not-for-profit organization working to drive greenhouse gas 
emissions reduction and sustainable water use through corporate sustainability disclosures. Even 
investors see corporate sustainability disclosure as a factor in assessing a firm’s future wellbeing. 
CDP reports: “A record 722 investors with US$87 trillion in assets have asked more than 5,000 
companies to disclose through CDP.”

The CDP Global Carbon Disclosure Leadership Index (CDLI) consists of those companies who 
scored in the top 10 percent of the top 500 global companies — those companies who excel in 
the breadth and depth of their sustainability measures. For 2012, and two years running, not 
only was UPS on the CDLI, but no other U.S. company scored higher than UPS. We are proud of 
our record and will continue to make sustainability part of doing good business.
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