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The health of Time Warner 

Cable’s business has always 

been inextricably linked 

to the well-being of the 

communities we serve.  

That is why we supplement 

the investments we have 

made in growing our 

business with reinvestments 

in programs that strengthen 

our communities.

Consumers today have much more choice in how they access the information and entertainment 
that fit their lifestyle. To successfully compete, communications providers like Time Warner Cable 
must deliver high-quality products and superior customer service. But that isn’t all we have to 
do …

To remain successful, we must strengthen the very foundation of our business — the communities 
that make it possible for us to thrive with more than 51,000 employees serving more than  
15 million U.S. households in 29 states across our footprint. 

The health of Time Warner Cable’s business has always been inextricably linked to the well-being 
of the communities we serve. We have always understood that we can grow our business only 
if our communities are strong and vibrant. That is why we supplement the investments we have 
made in growing our business with reinvestments in programs that strengthen our communities. 

From this foundation, we are building a corporate social responsibility platform that represents 
those areas that we can most effectively influence and positively impact for the future benefit of 
all of our communities. Our platform includes four priorities: 

◗◗ Environment — We are focused on practices that produce greater levels of eco efficiency, 
from pursuing Leadership in Energy and Environmental Design (LEED) certification for our 
buildings to upgrading our company vehicles for higher fuel efficiency. Our goal is to 
decrease our 2012 carbon intensity by 15 percent by the end of 2014.

◗◗ Diversity & Inclusion — We are recruiting, retaining and developing a talented workforce 
that reflects the rich diversity of our communities. Being inclusive helps us better serve 
our communities, provide the programming our customers expect, and utilize and benefit 
from the expertise of diverse suppliers to meet our needs.

◗◗ Philanthropy & Community — We are actively involved with our communities on 
a daily basis — whether performing a service call, volunteering time to a community 
organization, or providing a public service by reporting news, weather and traffic from 
one of our more than 30 local news networks. But we are particularly proud of Connect a 
Million Minds®, our signature five-year, $100 million cash and in-kind initiative to support 
education and careers in science, technology, engineering and math. 

◗◗ Governance & Business Practices — We commit to deliver what we promise and do 
what we say, ethically and transparently. While it’s important to our stockholders and 
customers that we compete aggressively every day, it’s equally important that we compete 
fairly and honestly.
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