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For Thermo Fisher Scientific, 

meeting the needs of our 

customers, employees, 

investors and communities 

fuels our commitment to 

sustainable growth. By 

fulfilling our company 

mission, we will continue 

to lead our industry in 

addressing some of society’s 

most pressing challenges.

Thermo Fisher Scientific is the world leader in serving science. Our mission — to enable our 
customers to make the world healthier, cleaner and safer — reflects our commitment to corporate 
social responsibility and sustainable growth. 

Globally, we provide state-of-the-art products and services that help our customers meet their 
own sustainability goals, from air-quality systems that monitor stack emissions, to radiation 
detectors for protecting utility workers, to meters that ensure the quality of drinking water. 
We develop innovative products that improve healthcare and the environment in many ways. 
Examples include: 

◗◗ Respiratory Health: Our continuous particulate monitors measure airborne particles as 
small as 2.5 microns to assess the quality of the air we breathe. 

◗◗ Life-Saving Vaccines: Our cell culture media, bioprocess containers and diluents help 
customers develop vaccines that dramatically reduce illness, especially among children.

◗◗ Allergy Risk Assessment: We offer a peanut molecular allergy test to help doctors 
determine the severity of allergic reactions for their patients to improve quality of life. 

◗◗ Safer Narcotic Detection: Law enforcement officers can detect narcotics in about 30 
seconds at the scene without having to touch the substance using our handheld analyzers. 

◗◗ Laboratory Efficiency: Our innovative freezer designs allow for the storage of 20 percent 
more samples in a 19 percent smaller footprint, saving energy and space.

As the world leader, we also have a responsibility to give back to our communities through our 
time, philanthropy and in-kind donations. For example, our employee volunteerism programs are 
designed to foster involvement and leadership, with a focus on science education. Employees 
may use paid time off to participate in company-sponsored activities through employee-led 
Community Action Councils. Recent programs included:

◗◗ Donating laboratory equipment to a nonprofit organization in Spain for distribution to 
schools that lacked funding for science equipment. 

◗◗ Hosting a competition in China that encouraged students to identify innovative ways to 
promote environmental protection and sustainable communities.

◗◗ Providing high school students in Lithuania with a state-of-the-art mobile biotechnology 
lab for exploring scientific instruments and methods. 

◗◗ Mentoring underserved students in the U.S. to help close the achievement gaps for 
college placement in math and science education. 

For Thermo Fisher Scientific, meeting the needs of our customers, employees, investors and 
communities fuels our commitment to sustainable growth. By fulfilling our company mission, 
we will continue to lead our industry in addressing some of society’s most pressing challenges.
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