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SAS remains committed 

to minimizing the 

environmental impact of 

our business — including 

sustainably driving 

operational efficiency, 

spawning innovation, and 

satisfying the expectations  

of customers, employees  

and society.

In 2012, many companies began to rethink conventional ways of doing business. They realized 
big data analytics could deliver results almost instantaneously. When high-performance analytics 
can solve the world’s toughest business problems thousands of times faster, there’s no limit 
to what organizations can achieve. SAS has everything it takes to achieve this: unmatched 
analytical capabilities, deep industry expertise, a long track record of delivering proven results 
and the ability to innovate.

The SAS culture is anchored by meaningful work, excellent leadership and a world-class work 
environment. It is reflected in every customer engagement and underpins the company’s 
continuous revenue growth. The creative and collaborative employees SAS attracts and retains 
directly affect the company’s bottom line. They’re the driving force behind SAS’ consistent 
revenue growth, profitability and expanding products and solutions line. 

Over the years, there has been a fundamental shift in the value placed on energy efficiency, 
intelligent power sourcing and end-user consumption. SAS remains committed to minimizing 
the environmental impact of our business — including sustainably driving operational efficiency, 
spawning innovation, and satisfying the expectations of customers, employees and society. 

◗◗ In November, SAS was named No. 1 on the Best Multinational Workplaces list by Great 
Place to Work. 

◗◗ Our education initiatives inspire more students to study science, technology and math — 
knowledge required to solve global concerns about limited natural resources. 

◗◗ We emphasize efficiency, flexibility and sustainability in our water usage, waste 
management, energy management and the construction and maintenance of SAS’ 
buildings.

Before we know it, 2013 will be behind us, but our guiding principles will remain steadfast:

◗◗ Commitment to customers.

◗◗ Appreciation of and dedication to employees.

◗◗ Adherence to the highest standards of quality and performance of our software.

◗◗ Continual innovation that creates lasting value.
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