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Together, we must 

demonstrate the courage  

to look beyond the 

immediate and manage  

our efforts for sustainable 

long-term growth — to 

create a better future for  

us all. This is the very 

essence of Performance  

with Purpose. I believe  

it is important now  

more than ever.

Today, it has never been more important for enterprises to manage themselves for sustainable 
long-term growth, while realizing the interdependence between corporations and the societies 
in which we operate.

As a global food and beverage leader with brands like Pepsi, Lay’s, Quaker, Tropicana and 
Gatorade, PepsiCo understands that a company operates under a license from society. We touch 
people more than a billion times a day and are committed to delivering sustained value as well 
as fostering partnerships with the public and nonprofit sectors. 

These beliefs are reflected in Performance with Purpose, PepsiCo’s goal to deliver sustained 
financial performance by providing a wide range of foods and beverages from treats to healthy 
eats; finding innovative ways to minimize our impact on the environment and lower our costs 
through energy and water conservation, as well as the reduced use of packaging material; 
providing a safe and inclusive workplace for our employees globally; and respecting, supporting 
and investing in the local communities in which we operate. 

We continuously innovate in our broad portfolio based on consumers’ changing needs and 
preferences. We have reduced sodium and saturated fat in many of our key global snack brands, 
and as of 2012, have increased low- or zero-calorie beverages, active hydration and juices to 
almost half of our total U.S. beverage volume. Recognizing the growth prospects, we have 
greatly increased our presence in the growing nutrition space to 20 percent of our 2012 revenues. 

PepsiCo works to reduce our impact on the environment with a focus on water, sustainable 
agriculture, packaging, waste to landfill and greenhouse gas emissions. We reduced our water- 
and energy-related costs by more than $45 million in 2011, compared to 2006. In 2012, PepsiCo 
was the winner of the prestigious Stockholm Industry Water Award at World Water Week for our 
leadership in water conservation — a point of particular pride for our company. 

PepsiCo’s success is also driven by our diverse associates around the world. Our ability to rapidly 
and accurately respond to current and emerging consumer needs depends on our diverse 
workforce. 

We aim to provide a safe, healthy and inclusive workplace that reflects the global communities 
where we do business, respect human rights across the supply chain and support our local 
communities. 

PepsiCo looks forward to continuing to work with fellow companies and stakeholders on 
innovative ways to meet our consumers’ and society’s needs today and for the next generation. 
Together, we must demonstrate the courage to look beyond the immediate and manage our 
efforts for sustainable long-term growth — to create a better future for us all.

This is the very essence of Performance with Purpose. I believe it is important now more than ever.
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