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We believe providing 

accessible, affordable and 

sustainable health care is 

one of the most difficult 

and important challenges 

for every nation. For us, this 

is the ultimate meaning of 

sustainability. At Johnson & 

Johnson, we work every day 

to find new ways to meet this 

challenge and help people  

to live longer, healthier  

and happier lives.

Seventy years ago, General Robert Wood Johnson wrote Our Credo, defining our first responsibility 
at Johnson & Johnson to “the doctors, nurses and patients, to the mothers and fathers, and 
all others who use our products and services.” Our Credo also outlines our responsibilities to 
employees, communities and finally to shareholders, believing that if we take care of our first 
three responsibilities, shareholders will realize a fair return. Our success over time is proof that a 
company can, indeed, do well by doing good. 

Today, we are the largest health care company in the world with a uniquely broad base, from 
pharmaceuticals to devices and diagnostics to consumer products. This broad base gives us 
a unique perspective on the needs, wants and hopes of people everywhere. We are 129,000 
people in 275 operating companies doing business in 150 countries, touching the lives of over 
a billion people every day. We are united by a single purpose: caring for the world, one person 
at a time. 

We believe providing accessible, affordable and sustainable health care is one of the most difficult 
and important challenges for every nation. For us, this is the ultimate meaning of sustainability. 
At Johnson & Johnson, we work every day to find new ways to meet this challenge and help 
people to live longer, healthier and happier lives. 

We remain at the forefront of efforts to improve the lives of women and children and continue 
to make progress toward our five-year comprehensive pledge to the United Nations’ Millennium 
Development Goals. We are among the largest corporate donors, giving nearly $1 billion in cash 
and gifts to 650 programs in 50 countries in 2012. Our diverse partners are aligned with our 
mission of making life-changing, long-term differences in human health. 

We have partnered with 12 other companies to attack neglected tropical diseases in developing 
countries, allowed generics companies to make and distribute copies of one of our HIV 
medicines in sub-Saharan Africa and received an accelerated approval from the U.S. Food and 
Drug Administration for the first new tuberculosis therapy in 40 years. 

We think, too, of our impact on the environment. Across our businesses and our supply chain 
we work to reduce complexities and consistently produce, market and sell high-quality products, 
while reducing inefficiency and waste. We strive to use materials that carry the least negative 
impact on the environment, sustainably design and market products, and hold supply chain 
partners and vendors to high standards. 

All of us at Johnson & Johnson feel privileged to put our purpose to work every day in so many 
ways, in so many places and for so many people. 

Alex Gorsky
Chairman and Chief Executive Officer
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