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John Deere’s higher purpose 

is to support improved 

living standards for people 

everywhere by serving  

those linked to the land.

For more than 175 years, John Deere has provided the tools and technologies that make our 
customers more efficient and productive. We’re proud that our heritage includes such a longtime 
commitment to protecting the environment and supporting our communities. 

Our history has given us a strong foundation to help meet two of the world’s most pressing 
challenges: feeding a population growing in size and affluence, while developing the 
infrastructure required to support massive urbanization. 

In doing so, we must balance the growing need for food, shelter and infrastructure with concern 
for the environment and limited natural resources. John Deere continues to introduce innovative 
products that help our customers operate in an environmentally responsible way. Some examples: 

◗◗ The advanced John Deere 644K Hybrid Wheel Loader generates electric power from its 
diesel engine, giving customers a productive yet quieter machine with lower emissions and 
fuel savings of as much as 25 percent. 

◗◗ The John Deere 4940 Sprayer features integrated technologies that make loading and 
applying material easier for high productivity and less environmental impact. 

◗◗ The John Deere 748H Forestry Skidder makes it easier for customers to move more wood, 
more reliably, on less fuel. A transmission option selects the optimum gear, reducing fuel use.

◗◗ John Deere Water, one of the world’s largest agricultural-irrigation operations, helps 
growers make every drop of water count. The new D5000 Flow Regulated Drip (Irrigation) 
Line can be installed below field surfaces to provide water and nutrients directly to the 
root zone.

While our products are designed with the environment in mind, our employees are also making 
a difference in their communities. 

In 2012, thousands of employees celebrated the company’s 175th anniversary through volunteer 
activities such as planting trees, river clean-up projects, remodeling schools and assisting local 
food banks. Employees enthusiastically embraced the company’s recently launched volunteerism 
initiative, recording more than 40,000 hours of volunteer service. To further encourage employees 
to give back, a program was introduced that makes cash grants to charitable organizations at 
which individual employees devote at least a week of time annually.

The company’s sustainability and citizenship efforts are paralleled by those of our dealers and 
suppliers, two groups that share our values. 

John Deere’s higher purpose is to support improved living standards for people everywhere by 
serving those linked to the land. We are proud of our efforts and believe they are contributing 
to a more prosperous and sustainable world.
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