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As a company that creates 

many of the world’s most 

iconic advertising and 

marketing campaigns, 

Interpublic has an extra 

responsibility to make 

sure the messages we 

communicate and how  

we deliver them are in sync 

with the long-term health  

of the environment.

As a company that creates many of the world’s most iconic advertising and marketing campaigns, 
Interpublic has an extra responsibility to make sure the messages we communicate and how we 
deliver them are in sync with the long-term health of the environment. Sustainability in all of 
its forms — environmental responsibility, good corporate citizenship and socially responsible 
business practices — is an increasingly important part of the way we do business. It drives 
growth and creativity and promotes retention of our best talent.

Environmental Responsibility
We see sustainability as an opportunity for growth, understanding that efficiently managed 
resources drive employee innovation as well as financial profitability. Our sustainability policy 
outlines areas where we can make the greatest impact — energy usage, recycling, travel and 
green building practices. And we have made strides in these areas, with a 23 percent reduction 
in square feet per employee from 2004 to 2012 and a furniture recycling program that has saved 
the company $3.0 million from 2007 to 2012. We also had a 12 percent reduction in IT power 
consumption when we centralized our data centers starting in 2008. For more information, visit 
www.interpublic.com/about/sustainability.

The Workplace
Interpublic views diversity and inclusion (D&I) as a key component of our corporate citizenship. 
Understanding that diverse teams are more creative and productive, and that our workforce must 
reflect our ever-changing consumer base, we have committed to being among the world’s most 
inclusive companies. We have tied senior-level compensation to our diversity goals and instituted 
a cross-agency CEO diversity council. Our D&I group provides mentoring opportunities as well 
as internships with a host of organizations that help us find and promote diverse talent. Since  
we began our formal D&I programs in 2005, IPG has seen an improvement of more than  
20 percent within every ethnic/race group in the Officials and Managers category in our  
Equal Employment Opportunity Commission workforce numbers. For more information, visit 
www.interpublic.com/diversity.

Citizenship
Our corporate citizenship program is multifaceted and includes traditional cash donations, 
employee volunteerism and pro bono work, as well as senior leadership on not-for-profit boards. 
Examples of the work we have done include a promotional campaign supporting the education 
of girls in developing countries; an initiative that helps women in Africa establish their own 
businesses; a celebrity PSA campaign to help raise funds for rebuilding in the aftermath of 
Hurricane Sandy; and many others. Visit a special section of our website entitled IPG Gives Back: 
www.interpublic.com/about/gives-back.

At IPG, we view sustainability in its broadest sense, encompassing all aspects of our corporate 
citizenship. These multifaceted programs contribute to our success as a company and to the 
well-being of our larger community.
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