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With a focus on sustainability, 

enabled by passionate 

employees, Ingersoll Rand is 

well positioned to grow our 

business and deliver on our 

vision of sustainable progress 

and enduring results.

At Ingersoll Rand, we understand the unique role sustainability has in helping us deliver 
continuous improvement and operational excellence. In 2012, improvements in our sustainability 
performance resulted in higher rankings from the Carbon Disclosure Project and placement on 
the Dow Jones Sustainability World and North America Indexes for the second year in a row. And 
while we are proud of these recent achievements, we continue to embed sustainability across 
our enterprise. 

Our enterprise mission is to advance the quality of life by creating and sustaining safe, comfortable 
and efficient environments around the world. Our market leading brands — including Club Car, 
Ingersoll Rand, Schlage, Thermo King and Trane — help our customers and communities meet 
critical needs for clean and comfortable air, secure homes and buildings, and transportation of 
safe and fresh perishables. Ingersoll Rand’s Center for Energy Efficiency and Sustainability works 
collaboratively with our brands to address global issues, such as energy efficiency, by providing 
best practices and supporting initiatives that deliver results. 

In 2012, we took major steps forward to formally embed sustainability into our innovation 
processes. Moving forward, development of all new solutions and services will incorporate best-
in-class sustainable product design and life cycle planning to minimize resource use and improve 
energy efficiency for customers. By providing new products that offer greater energy efficiency, 
we provide tangible bottom-line savings to help customers remain competitive. For example, 
our Thermo King brand launched the Precedent platform to address regulations for engine 
emissions. Precedent set an industry standard in both fuel savings and lower life cycle costs.

Behind these successes are thousands of engaged employees who are focused on sustainability. 
Last year, we doubled the number of our volunteer green teams to 110. These teams are led by 
employee volunteers, working at a grassroots level, who serve as role models and ambassadors 
to encourage sustainable behavior in the company. Across our global sites, more than 6,700 
employees contributed to 450 unique energy saving and waste reduction projects. 

With a focus on sustainability, enabled by passionate employees, Ingersoll Rand is well positioned 
to grow our business and deliver on our vision of sustainable progress and enduring results. 
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