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IBM applies its research, 

technology, expertise and 

global reach to help our 

clients and the world become 

more efficient, sustainable, 

prosperous and progressive. 

... As we continue to help 

build a Smarter Planet, we 

have increasingly found that 

our business and citizenship 

strategies are not merely 

“linked,” they are one.

For more than 100 years, IBM has applied its research, technology, expertise and global reach to 
help our clients and the world become more efficient, sustainable, prosperous and progressive. 
As our former CEO Thomas J. Watson, Jr. put it in the 1960s, “We serve our interests best when 
we serve the public interest.” Today, this same commitment is expressed in one of the three core 
Values defined by IBMers themselves: “Innovation that matters — for our company and for the 
world.” And it is also integral to our agenda for building a Smarter Planet. 

IBM’s research and strategic growth Initiatives provide many examples of this value and this 
agenda in practice. They include: 

IBM Research: IBM’s nearly 3,000 researchers around the world are creating innovative solutions 
for cities, the environment, businesses and individuals. Examples range from monitoring energy 
and water desalinization in the deserts of the Middle East, to creating new technologies to 
advance solar energy and using polymers to fight drug-resistant bacteria. And ’Watson’ — IBM’s 
Jeopardy!-winning supercomputer — is now directing its analytical capabilities to the world of 
medicine, helping to diagnose and assess treatments for lung cancer. 

IBM’s Strategic Growth Initiatives: As we seek to unlock the opportunities for growth 
that come from building a Smarter Planet, we have increasingly found that our business and 
citizenship strategies are not merely “linked,” they are one. 

◗◗ For example, our Smarter Planet solutions achieved more than 25 percent growth in 2012, 
including those devoted to helping cities around the world improve public safety and 
social services; make transportation more efficient; increase the availability of renewable 
energy; make buildings and operations more energy efficient; and grow competitiveness 
through businesses that are becoming more agile and productive. 

◗◗ In addition, IBM is investing in more than 100 emerging market countries, helping to build 
IT infrastructures in support of economic growth, develop strategic industries and respond 
to accelerating urbanization. Again, we are enabling more effective and sustainable growth 
for these nations and their people, while also creating value for IBM and our investors. In 
2012, IBM’s growth market revenue outpaced that in major markets by nine points. 

In all this, we pursue a century-long model of continual innovation. Our goal remains to keep 
moving to higher value — for our investors, our clients, our partners, our employees, and the 
countries, communities and people of the world. 
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