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At Humana, our dream is to help people achieve lifelong well-being. Our commitment to 
corporate social responsibility (CSR) and our CSR platform — Healthy People, Healthy Planet, 
Healthy Performance — is helping bring our dream to life.

Inspiring health is one of our values at Humana — for our 44,000 associates and our 12 million 
health plan members. For our associates in 2012, we created the first Humana Well-Being 
Report, which measures their engagement in well-being programs and health-improvement 
outcomes, giving us a snapshot of Humana employees’ overall health and well-being. The report 
— which we’re updating twice annually — also enables us to track the progress we’re making 
on improving associate well-being. In the first report, for instance, we included data about 
the percentage of our associates who are overweight or obese, along with Humana resources 
available to these associates to help them lose weight.

For Humana’s health plan members, we made considerable progress in 2012 helping them 
improve their health. Through unique programs such as HumanaVitality, we’re encouraging and 
rewarding people for taking small steps that can have a significant impact on their health and 
productivity. Meanwhile, Humana’s focus on providing an Integrated Care Delivery Model for our 
members is helping them get the right care in the right settings at the right time.

Through innovative partnerships, we have embarked on a multiyear campaign with the nonprofit 
KaBOOM! to build 50-plus multigenerational playgrounds; and with MicroClinic International 
on “Team Up 4 Health” — a program focused on helping people in our home state of Kentucky 
leverage social networks in an effort to live healthier lives.

Humana also published our first Global Reporting Initiative-compliant CSR report, making us the 
first U.S. health benefits company to do so. In the report, we detailed Humana’s commitment 
to social responsibility, highlighting key company initiatives, such as setting targets to reduce 
building energy consumption, greenhouse gas emissions and annual energy expenses by 10 
percent each by the end of 2012.

Our inclusion and diversity endeavors continue to expand through the establishment of new 
Network Resource Groups and inclusive-leadership training opportunities. We also recently 
announced that we surpassed our goal of hiring 1,000 U.S. military veterans and/or their 
spouses by mid-2014, a commitment we made in 2011 as part of President Obama’s challenge 
to U.S. employers. We are now working to hire 1,000 additional veterans.

While we are excited about our accomplishments to date, we recognize that our CSR journey is 
far from over. We look forward to continuing to share it with you. 
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