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Executive engagement has 

a profound impact. If the 

C-suite and the board 

are indeed on board and 

promote sustainability, then 

that message manifests itself 

throughout the organization.

There’s a groundswell happening: increasingly, top leadership is driving sustainability. This 
engagement at the top drives companies to do well by doing good, a trend reflected in this 
year’s Business Roundtable report, Create, Grow, Sustain: How Companies are Doing Well by 
Doing Good. 

Executive engagement has a profound impact. If the C-suite and the board are indeed on board 
and promote sustainability, then that message manifests itself throughout the organization. 

It’s apparent in the news and supported by the numbers. A recent survey of corporate sustainability 
professionals conducted by Ernst & Young and GreenBiz Group revealed some convincing data. 
We found that when the CEO drives sustainability and reports progress to the board, 86 percent 
of companies embed sustainability into strategic planning and capital budgeting. They also 
weave social and environmental issues into their mission statements (70 percent) and regularly 
discuss risks and opportunities with investors and other stakeholders (68 percent). 

When leadership possessed information on their company’s exposure to environmental, social 
and governance risks and opportunities, an overwhelming 90 percent of them said senior 
executives frequently or occasionally sought out that information. And of that majority, a full 
47 percent categorized such inquiries as happening frequently. An overwhelming 90 percent of 
survey respondents say senior executives frequently or occasionally sought out information that 
leadership possessed on their company’s exposure to environmental social governance risks and 
opportunities. And of that majority, a full 47 percent categorized such inquiries as frequent.

Of all companies surveyed, 79 percent say their CEO reviews sustainability reports. In companies 
where the CEO is the driver and reports progress to the board, the percentage grows to 88 
percent. Such strong percentages indicate top leadership’s growing interest in sustainability.

Companies aren’t simply complying with leadership; they’re answering the charge because 
employees throughout the organizations are realizing that sustainability makes good business 
sense. That’s true at Ernst & Young, as the title of our first-ever Americas Area corporate 
sustainability report suggests — Patterns of progress: how our people are shaping our 
sustainability journey. Leadership’s focus on sustainability plays an important role to our 
corporate strategy, but it’s more than that: it’s critical to our success.

As the Chairman and CEO of Ernst & Young, I’ll continue to champion sustainability, maintaining 
our commitment from the top. It’s a commitment echoed throughout our firm. We are proud to 

be out in front, with so many other organizations, in moving forward on this path. 

James S. Turley
Chairman and CEO
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