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That’s why we subscribe  

to the concept of the triple 

bottom line: that society,  

the environment and 

business depend on one 

other for their longevity.   

How we operate our  

business today can have 

 a long-lasting impact.

What we do today matters tomorrow. At Lilly, we believe there’s a relationship between a healthy 
environment and healthy people. That’s why we subscribe to the concept of the triple 
bottom line: that society, the environment and business depend on one other for their 
longevity. How we operate our business today can have a long-lasting impact, so we’re 
committed to reducing our environmental footprint. Our goals include: 

◗◗ Energy and greenhouse gas (GHG) emissions — 15 percent improvement (per 
square foot of facility space). Since 2007, we’ve improved energy efficiency by more than 
17 percent and reduced GHG emissions by more than 16 percent. With lower energy 
consumption through greater energy efficiency, we have avoided almost $32 million 
in energy costs from 2008 to 2011. The difference in energy consumed between 2007 
and 2011 is equivalent to the amount consumed annually by about 24,000 average U.S. 
homes. 

◗◗ Water intake — 25 percent reduction. We’ve reduced our water intake by more than 
32 percent over the past five years and achieved an 11,000 million liters/year reduction, 
which is equivalent to a city serving over 81,000 people. 

◗◗ Waste to landfill — 40 percent reduction. Our waste to landfill has been reduced by 
more than 66 percent from 2007 to 2011. This equals the amount of waste generated by 
almost 108,000 U.S. residents each year. Ten of our sites around the globe report being 
zero-landfill. 

◗◗ Overall, we’ve saved an estimated $100 million in reduced energy, waste and water 
use over the past four years. When we conserve resources, that’s good for the environment, 
our business, and the communities in which we work and live. 

Our commitment to communities where Lilly people live and work is also reflected in our annual 
Global Day of Service. Each October, about 20,000 Lilly employees complete various projects 
from improving green spaces to helping schools to promoting good health. Since the program 
launched in 2008, employees in more than 40 countries have given nearly 500,000 hours through 
Global Day of Service initiatives, making it one of the largest single-day volunteer programs in 
the world.

Learn more about our goals and performance through our 2012 Corporate Responsbility 
Report on www.lilly.com. We also share our results with independent, internationally recognized 
agencies like the United Nations Global Compact, Carbon Disclosure Project, and UK Carbon 
Trust. And we’ll continue to partner with Business Roundtable members to share and leverage 
best practices along the way. 
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