
www.brt.org/sustainability

Create, Grow, Sustain: How Companies Are Doing Well by Doing Good
BUSINESS ROUNDTABLE 2013 SUSTAINABILITY REPORT

Being a sustainable enterprise 

is no longer an opt-in  

or opt-out choice made  

by individuals. It is a 

sweeping mandate for 

everyone. That is when 

sustainability is no longer 

a noun but an adjective: 

sustainable operations, 

sustainable business, 

sustainable solutions, 

sustainable profits, 

sustainable planet.

Dow’s transformation from a commodity chemicals company to an advanced materials innovator 
is emblematic of an industry that is broadening its base and extending its reach. We are now 
bringing the magic of 118 chemical elements to bear in concert with the other sciences — 
finding new intersections through collaborations that tackle problems in bold new ways. 

Imagine chemistry married with photovoltaic science to create a solar shingle — a roofing tile 
that harnesses the sun’s energy. That reality is being rolled out in markets across the United 
States.

We have also bridged genetics, chemistry and nutrition science to create Omega 9 Oils — 
cooking oils that have virtually no trans fat and have removed more than a billion pounds of bad 
fats from North American diets since we brought them to market in 2005.

This evolution is becoming revolution.

When we appreciate that all sciences are within our domain — that the power of chemistry is 
the linchpin for everything imagined and everything manufactured — then we redefine what 
“chemistry” means and what the chemical industry can help the world achieve.

Then we arrive at the next intersection of opportunity — the intersection of business, 
government and civil society. Where growth and prosperity happen. Where jobs are created, 
lives are improved and communities are lifted.

Indeed, being a sustainable enterprise is no longer an opt-in or opt-out choice made by 
individuals. It is a sweeping mandate for everyone. That is when sustainability is no longer 
a noun but an adjective: sustainable operations, sustainable business, sustainable solutions, 
sustainable profits, sustainable planet. 

Dow’s collaboration with The Nature Conservancy is a case in point. We are working together to 
value ecosystems services and biodiversity in our operations and then share those models and 
practices with the world. What is the value of water? The value of air? The value of trees? The 
value of a wetland? 

We need to put a price on these things every time we put something in the ground. Because the 
long-term cost of ownership and our right to operate should be the mindset that not only this 
generation of leaders leads by, but also future generations as well. 

Financial performance is of course important. But in the end, it will be these innovations and 
partnerships — and the social and economic progress they create — that drive all measures of 
success. 
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