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At Deloitte, we believe 

business has the skills, 

talents and resources 

necessary to make an 

impact on significant issues 

that affect the strength of 

our country. We believe 

business has a powerful 

role to play in transforming 

our communities. We are 

particularly proud of the 

quality, pro bono services  

we provide.

At Deloitte, we believe business has the skills, talents and resources necessary to make an impact 
on significant issues that affect the strength of our country. 

As the largest professional services firm in the United States, we actively invest in our communities 
with our time and resources, to the tune of $110 million since 2009. We believe business has a 
powerful role to play in transforming our communities. 

Deloitte professionals set aside one day every June to lend their strength to nonprofits 
nationwide by volunteering at more than 800 events. We call it IMPACT Day and it has become 
both a symbol of and a testament to, the way we support our communities throughout the year. 
But we recognize that volunteering one day a year is not enough and strive to do more through 
our pro bono projects. 

We are particularly proud of the quality, pro bono services we provide. Every day, we help 
companies across America solve complex challenges. And we do the same for not-for-profits. At 
Deloitte, we believe that the private sector can make our greatest contribution when we leverage 
our intellectual capital, our talent.

Among our many engagements, we advocate making college the norm for everyone, working 
through a national nonprofit program called College Summit, and we seek to end childhood 
hunger through our collaboration with Share Our Strength. We also support A Billion+Change, 
a national effort to encourage other organizations to increase their pro bono efforts. A 
Billion+Change is raising the bar for corporate commitment to pro bono and skilled volunteerism 
and we are proud to participate in their efforts.

Childhood hunger is a critical social and business issue for our country. With Share Our Strength, 
Deloitte looked at the impact breakfast has on children’s success and developed several 
frameworks connecting outcomes from the School Breakfast Program with long-term benefits. 
We found that a well-nourished student population is critical to helping children thrive in the 
classroom and helps remove a barrier that blocks future innovators of our global workforce. 

All that we do, we do it through the lens of impact. We ask ourselves: “what do we want to 
achieve for our communities?”; “is this the best use of our resources?”; and “are we making a 
difference?” It’s all part of a journey we welcome taking together in an effort to make America 
stronger.
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