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While one single company 

cannot change the 

global forces affecting 

sustainability, we are taking 

proactive steps within our 

own operations and using 

our scale and influence with 

our suppliers to help find 

global solutions.

“People, Planet & Plate” exemplifies the full breadth of Darden Restaurants’ sustainability 
efforts, reflecting our investments in our culture, restaurants and supply chain. Our vision is to 
be a company that positively affects our guests, employees, communities and business partners 
— quite simply, we want to be a company that has a larger purpose in what we do.

Comprised of Red Lobster®, Olive Garden®, LongHorn Steakhouse®, Bahama Breeze®, Seasons 
52®, The Capital Grille®, Eddie V’s® and Yard House®, Darden is the world’s largest full-service 
restaurant company. While one single company cannot change the global forces affecting 
sustainability, we are taking proactive steps within our own operations and using our scale and 
influence with our suppliers to help find global solutions.

In 2009 we set an ambitious goal that we call “15x15 over Zero,” committing to reduce our per-
restaurant energy and water use by 15 percent by 2015 and, over time, sending zero waste to 
landfill. We have already exceeded our water goal, are almost halfway to achieving our energy 
goal and have significantly expanded our recycling and landfill diversion.

We know that simply focusing within our own four walls is not enough. Given the unique 
connection between food and natural resources, sustainability requires working from “farm to 
fork.” This includes our Darden Direct program aimed at minimizing the environmental impact of 
the distribution of our supplies; our global efforts to protect, enhance and educate others about 
precious ocean ecosystems; and our leadership in food safety.

We also focus on efforts to broaden our sustainability to create value for people and society.

◗◗ Since 2003, we’ve donated more than 62 million pounds of food for hunger relief through 
our Darden Harvest program;

◗◗ Since 1995, we’ve awarded nearly $65 million to charities focused on access to postsecondary 
education, preservation of natural resources and good neighbor grants; and

◗◗ Since 2012, our Leadership in Energy and Environmental Design (LEED) Gold-certified 
Restaurant Support Center has generated 20 percent of its power from the state of 
Florida’s largest private solar array.

Beyond the environmental and social benefits, our investments in sustainability have a clear 
business impact. We have saved nearly $18 million and estimate saving an additional $10–12 
million over the next four years, which we can reinvest in our growth and continued job creation. 
It’s exceedingly clear to us that sustainability furthers our core purpose: to nourish and delight 
everyone we serve. 
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