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Campbell’s integration of 

corporate responsibility and 

business strategy ensures 

our efforts create value for 

our business and society and 

provides us with a framework 

for better business decisions.

Campbell Soup Company is known around the world for our iconic Campbell’s condensed soup, 
along with many brands that are near and dear to our hearts: Pepperidge Farm Goldfish crackers, 
Milano cookies, V8 beverages, and Arnott’s Tim Tam biscuits, to name a few. For the more than 
140 years since we started making soup in our hometown of Camden, NJ, Campbell has been 
committed to strengthening the communities where we live and work. 

Our corporate responsibility strategies focus on nourishing the lives of our consumers, neighbors 
and planet by engaging our employees to advance nutrition and wellness, focus on sustainability 
and give back to the community. 

While we are proud of our past, we are focused on our future. Campbell’s Corporate Imperative 
CSR 2020 Agenda is anchored in our core competencies, fueled by our employees’ innovation 
and driven by four key destination goals: 

◗◗ Continue to provide consumers with nutrition and wellness choices in our product portfolio;

◗◗ Measurably improve the health of young people on our hometown communities;

◗◗ Leverage corporate social responsibility and sustainability as key drivers of employee 
engagement in our culture; and

◗◗ Cut the environmental footprint of our product portfolio in half. 

We continue to make progress in pursuit of these goals. This year, we:

◗◗ Recycled more than 85 percent of the waste we generated;

◗◗ Reduced water use by more than 8 percent and energy use by 3 percent; 

◗◗ Provided more than 400 hours of nutrition education and 100,000 hours of physical 
activity for children in Camden, NJ, through the Campbell’s Healthy Communities Program;

◗◗ Distributed $1.56 million through the Campbell Soup Foundation; and

◗◗ Ranked first in the food and beverage sector and eighth Best Corporate Citizen in the 
Russell 1000 and were named to the Dow Jones Sustainability Indexes and the Global 100 
Most Sustainable Corporations in the World. 

Campbell’s integration of corporate responsibility and business strategy ensures our efforts 
create value for our business and society and provides us with a framework for better business 
decisions. I am proud of our progress so far, but recognize we still have many opportunities 
ahead of us to leverage Campbell’s distinct capabilities to become one of the most sustainable 
consumer products goods companies in the world.

Denise Morrison
President and CEO
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