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Ball Corporation had another strong year in 2012, despite a tough economic environment. 
Strong execution along with further investments significantly benefited our economic, social 
and environmental impacts — the triple bottom line. As part of our Drive for 10 vision, we are 
balancing our decision-making and activities related to sustainability to create long-term, shared 
value for our stakeholders and business.

By focusing our sustainability efforts on areas where we can have the greatest impact, we 
increase our role as a sustainability leader in our industry:

Innovation
In 2012, we continued to expand into new products and capabilities. For example, we announced 
a metal technology breakthrough, enabling the use of recycled aluminum in the manufacturing 
of extruded aluminum aerosol packaging. This metal alloy exhibits increased strength and 
provides the additional benefit of lightweighting our product.

Operations
We strive to maximize the value in our existing businesses and significantly reduce our 
environmental footprint. In 2012, we established an internal sustainability award that annually 
assesses the sustainability performance of each Ball plant around the globe in 10 categories 
such as energy, water and waste. The facility that achieves the greatest progress wins the award.

Talent Management
Last year, we deployed an integrated global succession planning and talent review process. We 
also launched our first global employee engagement survey to help us evaluate how we can 
become the employer of choice. As well, we initiated a global diversity and inclusion plan to 
support our efforts to embrace diversity of thought as vital to Ball’s continued success.

Recycling
Metal cans are the most recycled beverage and food containers in the world. They are infinitely 
recyclable and represent the most valuable material stream in packaging collection schemes. 
Ball actively supports existing recycling programs around the world, such as the Curbside Value 
Partnership in the United States, and creative new programs, such as “MetalMatters” in the 
United Kingdom.

Supply Chain
Exchanging information and ideas on sustainability issues through collaboration with our 
suppliers is essential to improving the overall performance of our products. During 2012, we 
increased our engagement with suppliers on sustainability aspects in a more systematic way.

Community
In 2012, the recently launched Ball Foundation awarded numerous grants to nonprofit 
organizations in communities where we live and work, supporting programs that create a 
positive, measurable impact in three key areas linked to our business and strategy: education, 
recycling and community engagement.
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