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Long before “sustainability” 

or “corporate social 

responsibility” became part 

of the business lexicon, all 

Alcoans understood how 

vital it is for us to earn our 

social license to operate. 

Without the trust, dialogue 

and mutual reinforcement 

that defines a public-private 

partnership, Alcoa would 

not be the thriving global 

company we are today.

Six decades ago, Alcoa’s leaders established and endowed a nonprofit entity to extend our 
company’s values from our mines, smelters, mills and plants to the communities where we operate 
around the world. Long before “sustainability” or “corporate social responsibility” became part 
of the business lexicon, Alcoa — and all Alcoans — understood how vital it is for us to earn our 
social license to operate. Without the trust, dialogue and mutual reinforcement that defines a 
public-private partnership, Alcoa would not be the thriving global company we are today.

In fact, today we are giving back like never before. Alcoa Foundation has forged robust 
partnerships that improve the environment and educate and prepare individuals for careers in 
science, technology, engineering, math (STEM) and manufacturing. Going far beyond dollars, 
we seek ways to strengthen nonprofits and communities by contributing our time, expertise and 
products. I am proud of the impact Alcoa and our Foundation had in 2012. We:

◗◗ contributed $21.5 million to more than 3,000 nonprofits around the world;

◗◗ engaged an astounding 60 percent of our employees in our worldwide Month of Service;

◗◗ supported 12,000 Alcoans in group volunteering events that they organized for smaller, 
community-based organizations; 

◗◗ directed over $9 million towards environmental programs that recycled millions of pounds 
of aluminum, greened communities with a million trees, and taught individuals to reduce 
their environmental footprint by using less water and energy; and

◗◗ dedicated $4.5 million towards STEM and Workforce Development initiatives that reached 
200,000 students and teachers. 

Together with fellow Business Roundtable member companies Boeing and General Electric, 
as well as Lockheed Martin and the Manufacturing Institute, Alcoa is working to sustain and 
upgrade the U.S. workforce and manufacturing sector. The Get Skills to Work coalition aims 
to train 15,000 U.S. veterans with the technical skills that they need to qualify for careers in 
advanced manufacturing. Already prepared with unique leadership skills honed by military 
service, our goal is to see our veterans fill the talent pipeline, compete for the 600,000 high-tech 
manufacturing jobs that are open in the U.S., and enhance American competitiveness. 

We are sustaining communities, preserving the environment, and strengthening the American 
workforce and our global competitiveness. Now more than ever, American companies like Alcoa 
are stepping up and taking a lead role in these important endeavors. We have thrived for 125 
years with this approach and look forward to a bright future based on these principles. 
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