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We believe that a company’s 

business purpose is most 

powerful when it aligns  

with the potential for  

greater social impact.  

As we help clients achieve 

high performance, we strive 

to make a measurable, 

sustainable difference in  

our communities.

At Accenture, we believe that a company’s business purpose is most powerful when it aligns 
with the potential for greater social impact. As we help our clients achieve high performance, we 
strive to make a measurable, sustainable difference to the communities where we work and live. 

For example, Skills to Succeed, our corporate citizenship initiative, advances employment and 
entrepreneurship in mature and emerging markets and reflects our rich tradition of marshaling 
our resources and our peoples’ time and talent. Working with our strategic nonprofit partners 
on more than 200 initiatives, we have exceeded our original goal of equipping 250,000 people 
around the world by 2015 with the skills to get a job or build a business — and are now 
committed to helping 500,000 by 2015. 

At the same time, our efforts to ensure sustainable growth span our entire operations, from 
internal operations to the services we provide our clients to how we engage with our employees 
and suppliers. In the last year:

◗◗ Our disclosure score on the Carbon Disclosure Project’s Global 500 remained at 93 out of 
a possible 100.

◗◗ We helped Baltimore Gas and Electric implement a smart meter network for its 1.2 million 
customers, aimed at reducing peak electricity demand, increasing customer service and 
enhancing operational performance.

◗◗ Our employee volunteers on Eco Teams across our U.S. offices implemented eco-efficient 
office practices.

With our core values at the heart of our business, we take the widest possible view of inclusion 
and diversity to create an open, equitable environment for all. Our employee resource groups, 
including those focused on women, ethnicity, military service, Hispanic Americans and LGBT 
people, offer individuals an opportunity to strengthen their support networks. Last year, we 
introduced our women’s theme, Defining success. Your way., and we are providing our women 
employees with opportunities to pursue and integrate career and personal goals.

This focus on sustainability and inclusion extends to our supply chain, and last year, 97 percent 
of the RFPs issued by Accenture Procurement included questions about suppliers’ environmental 
performance, e.g., whether they have set targets for reducing their environmental impact, have 
been accredited through an environment system like ISO 14001, etc. 

We are truly inspired by our progress and achievements over the past year and, along with 
our 259,000 employees, will continue looking for innovative ways to positively impact our 
communities, our people and the environment in the year ahead.
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