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DIRECTV is committed to the 

communities in which we 

live and work. That means 

sustainably managing our 

business in a way that’s 

good for our customers, our 

employees, our shareholders 

and our society by focusing 

on our carbon footprint, 

waste we generate, 

efficiency of our products 

and consumer recycling.

DIRECTV is committed to the communities in which we live and work. That means sustainably 
managing our business in a way that’s good for our customers, our employees, our shareholders 
and our society. As a sustainability leader in the pay-TV industry, we’re working hard every day 
to do even better. 

Our sustainability efforts focus on four key areas: carbon footprint, product efficiency, waste 
management and consumer recycling.

Reducing Our Carbon Footprint
◗◗ We measured our carbon footprint for the first time in 2012 and reported the results to the 

Carbon Disclosure Project. Our efforts were rewarded with a disclosure score of 91 out of 
100, the highest score by a first-time CDP respondent in 2012.

◗◗ From making our facilities more efficient to operating alternative fuel vans to pursuing 
Leadership in Energy and Environmental Design (LEED) certified buildings, we are 

aggressively working to reduce our carbon footprint.

Delivering Efficient Products to Our Customers
◗◗ Since 2009, DIRECTV has deployed more than 40 million ENERGY STAR®-qualified receivers 

to customers’ homes. Using ENERGY STAR® metrics, the electricity savings from the receivers 
deployed in 2012 alone equals more than 900 million kilowatt-hours annually.

◗◗ Our latest multi-room whole-home HD-DVR product is 30 percent more efficient than a 
comparable three-room HD-DVR setup and we are continually focused on making this 
equipment even more efficient.

◗◗ Our efficiency efforts have earned us awards from both the Alliance to Save Energy and 
ENERGY STAR®.

Reducing Waste, for Our Company and Our Customers
◗◗ We are focused on significantly increasing the amount of waste we divert from landfills by 

recycling. In fact, during 2012 we increased our diversion rate by nearly 10 percent in a 
single year through better waste management and innovative solutions.

◗◗ Our customers also benefit from these reductions efforts: millions of them are now 
utilizing our paperless billing option.

Responsibly Recycling Electronics
◗◗ DIRECTV refurbishes or responsibly recycles every receiver that our customers send back. 

We refurbished more than 8 million receivers in 2012 and our R2-certified recycling 
partner responsibly recycled nearly 10 million pounds of electronic scrap.

You can learn even more about what we are doing at directv.com/sustainability. 

DIRECTV’s commitment to sustainability has ignited both the imaginations and the commitment 
of our employees, with a dedicated team that is embedding sustainability throughout our 
business. While the challenges are large, I’m convinced that DIRECTV is leading the way for our 
industry to provide more innovative, sustainable solutions every day.

Mike White 
Chairman, President and CEO
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