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The more we do, the more 

opportunity we discover. 

Today, our value proposition 

is built on that belief — 

that helping our customers 

simplify their businesses 

leads to sustainability and 

the pursuit of sustainability 

leads to a healthier business 

and a greener planet.

At Xerox today, our approach to business has led to an intriguing discovery — when you focus 
on simplicity, you improve sustainability. These two synergistic concepts are at the heart of just 
about everything we do, and they have very long and strong roots in our company and culture.

Sustainability is balancing the social, environmental and economic needs of business today 
without compromising the ability of future generations to meet theirs. At Xerox, we do this by 
simplifying the way our customers’ work gets done and focusing on simple, smart design. 

Simplicity is not about scaling back or dumbing down. It’s about taking the excess out of the 
process, stripping down the nonvalue steps that creep in, and applying technology and innovation 
smartly and strategically. 

We provide customers with simplified processes that bring cost, quality and productivity benefits. 
Our efforts to design products for reuse and remanufacturing have kept millions of pounds of 
materials out of landfills. Every day, we strive to address all aspects of our actions, products and 
services, looking not only within our four walls but also to our suppliers and customers. 

Xerox is known for world-class innovation and service. Our investments in innovation have 
generated new services and products and have led us to engage with new clients and new 
markets around the globe. Below are two recent examples of how we are seeing simplicity and 
sustainability come together to make a real impact:

◗◗ We successfully supported the launch of new health insurance exchanges in a half dozen 
states, helping them comply with the U.S. Affordable Care Act. We simplified services 
in government health care with Enterprise, our next generation Medicaid management 
information system, which helps states manage their Medicaid programs and prevent fraud 
and abuse. 

◗◗ Looking for somewhere to park on city center streets is one of the main causes of urban 
congestion and pollution. Xerox has developed an analytics-based engine that dynamically 
adjusts parking rates based on driver demand for spaces and availability. The parking 
engine has been integrated as a module into Xerox’s new Merge™ parking management 
system, which is a single portal for managing a city’s meters, pay-by-mobile phone, 
sensors, enforcement and collections. From Malaysia to Los Angeles and beyond, we rolled 
out these smart parking solutions to address parking challenges in car-centric cities.

The more we do, the more opportunity we discover. Today, our value proposition is built on that 
belief — that helping our customers simplify their businesses leads to sustainability and the pursuit 
of sustainability leads to a healthier business and a greener planet. Doing the right thing for the 
planet and doing the right thing for Xerox are not at odds with each other. They are synergistic.
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