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2013 was another year of 

action as we collaborated 

with suppliers and partners 

everywhere to use the 

strengths of our company 

for good. We recognize the 

tremendous responsibility 

and opportunity Walmart 

has in this area, and  

I’m excited to lead our 

company as we build on 

these achievements.

When Sam Walton founded Walmart in 1962, his mission was to save people money so they could 
live better. Since then, not only has this vision been our guidepost in serving customers — it has 
also inspired us to drive innovation in retail. 

Today, the world is changing around us, and we need to accelerate the pace of innovation across 
our business. As we grow to a planet of 9 billion people, a critical area for innovation is the 
environment, and so for nearly a decade, we have committed to taking action through that lens.

The goals we’ve set have driven us to great progress in energy and waste, and we’re now really 
leaning in on products. As we continue our work, we’ve seen over and over how taking this 
approach isn’t just good for the planet — it’s also beneficial for our business.

2013 was another year of action as we collaborated with suppliers and partners everywhere to use 
the strengths of our company for good. We recognize the tremendous responsibility and opportunity 
Walmart has in this area, and I’m excited to lead our company as we build on these achievements:

◗◗ Renewable energy. It took us five years to reach our first 100 solar installations, but 
in 2013, that experience propelled us to reach 200 installations in just 12 months — 
reinforcing our standing as the largest on-site green power generator in the United States.

◗◗ Energy efficiency. Our first all LED-lit U.S. store opened in South Euclid, Ohio, and 
we’re using that model to design our buildings going forward. Globally, 80 percent of our 
markets now have prototypes that are nearly 100 percent lit by LEDs. 

◗◗ Fleet efficiency. We delivered nearly 297 million more cases while driving almost 11 
million fewer miles than in 2012. Had we not improved our efficiency through operations 
and equipment innovations, we would have driven 70 million more miles to deliver those 
additional cases.

◗◗ Fighting hunger. In 2010, Walmart and the Walmart Foundation committed to give $2 
billion in cash and food to combat hunger in America over five years, and we’re almost 
there ahead of schedule. Last year, we donated more than 570 million pounds of food to 
Feeding America food banks, ensuring that those meals go to people in need rather than 
to waste.

◗◗ Sustainable chemistry. We’re working with suppliers to transition to more sustainable 
substitutes for priority chemicals in household cleaning, personal care, beauty and 
cosmetic products. 

While we briefly celebrate improvement, we also know that there will always be more we can do. 
We are eager to continue learning and innovating in ways that benefit our customers — and our 
communities — for generations to come.
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