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Visa’s products and services, 

financial literacy programs, 

and partnerships help us 

support growth by creating a 

more open world.

At Visa, we believe acting with purpose illustrates who we are as well as who we aspire to be. We 
are driven to innovate, to push boundaries and to thrive in a continuously evolving competitive 
environment, while working cooperatively to better our communities. Behind every transaction is 
a person, organization or community and Visa brings them together through the electronification 
of payments. 

Advancing financial inclusion and financial literacy through strategic philanthropic contributions 
and payment-system technology together can help improve the lives of financially underserved 
consumers, support job growth and catalyze developing markets. More than 2.5 billion people 
around the world lack access to formal financial services. Most rely on cash for everyday 
transactions — making simple financial tasks risky, expensive and time consuming. 

Financial exclusion reinforces the cycle of poverty and can stifle economic development for entire 
communities. For more than 50 years, Visa has worked with our global partners — financial 
institutions, merchants and governments — to extend the benefits of electronic payments to 
consumers in more than 200 countries and territories. Visa’s products and services, financial 
literacy programs, and partnerships help us support growth by creating a more open world.

Over the past 20 years, Visa’s financial literacy programs have helped children and adults in more 
than 30 countries, reaching more than 30 million people since 2008 with innovative personal 
finance education, including our financial football and soccer games as well as our financial 
literacy theater performances, which introduce schoolchildren in cities around the world to 
savings, budgeting and responsible spending.

We invite Visa employees to join us in creating and growing our world by fostering a spirit of 
volunteerism in the communities where we operate. This past November marked our second 
annual Global Volunteer Month. More than 2,600 employees gave their time and talent to benefit 
the communities where we live and work. More than 57 percent of events supported financially 
inclusive community development through economic empowerment, poverty relief and access 
to resources. Our environmentally inspired employees worked in their communities to beautify 
parks. Overall, our employees reached communities in 36 markets through 108 events.

Our responsibility as a good corporate citizen is to ensure that we live up to our obligations to 
clients, shareholders and employees, while positively affecting our global community. At Visa, we 
are committed to providing our employees and partners with the opportunity to make an impact, 
and we look forward to continued success. 
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