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A critical objective in our 

business strategy is achieving 

our vision of “Zero Harm to 

People and the Environment” 

— a commitment to 

conduct business in a safe, 

responsible manner that 

respects the health and 

safety of employees, the 

environment, customers and 

our communities.

As the world’s largest company focused on fire protection and security, Tyco and its 65,000 
employees in 50 countries have a passion for protecting what matters most. A critical objective 
in our business strategy is achieving our vision of “Zero Harm to People and the Environment” 
— a commitment to conduct business in a safe, responsible manner that respects the health and 
safety of employees, the environment, customers and our communities.

As part of this strategy, we are taking a number of steps to reduce our environmental impact, 
including reducing greenhouse gas (GHG) emissions, waste generation and water use throughout 
our global operations. 

A major part of our business involves installing and servicing fire and security systems at customers’ 
facilities, so our fleet of more than 20,000 vehicles worldwide offers a prime opportunity to 
reduce carbon emissions. Converting some of the North American fleet to compact SUVs and 
vans reduced overall fleet emissions by 4 percent in 2013, which improved fuel efficiency — in 
some cases, from 13 to 20 miles per gallon. In our manufacturing sites and offices, a combination 
of measures —such as energy-saving audits, facility consolidations, lighting conversions and 
implementation of green building guidelines — are contributing to Tyco’s goal of reducing our 
GHG emissions 25 percent by 2017. 

Tyco’s Retail Solutions business is helping clients reduce their waste through an innovative 
apparel inventory tag recirculation program that is saving the equivalent of 10.3 million pounds 
of plastic or 1.4 million gallons of oil each year, while also producing cost savings for customers. 
In addition, the manufacturing facility in Matamoras, Mexico, that supports this recycling effort 
also recycles 450 tons of material each year, reducing hazardous waste by 60 percent since 2011. 
These efforts earned Tyco Retail Solutions a Green Supply Chain Award from Supply & Demand 
Chain Executive magazine for the second consecutive year while helping Tyco overall achieve an 
8 percent worldwide reduction in waste in 2013.

Reducing water use is also a key element of our environmental program. Several Tyco offices 
are Leadership in Energy and Environmental Design (LEED) certified, which requires water 
conservation measures. As an example, our facility in Marinette, Wisconsin, has reduced water 
purchases by 60 percent through a new wastewater recycling system, which contributed to Tyco’s 
4 percent decrease in water consumption globally in 2013.

While we are proud of these efforts, we know we have much more to accomplish, and we look 
forward to making additional strides to control our environmental impact in the coming years. 
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