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Creating shared value is 

an important aspect of 

sustainability. When we 

prioritize the wellbeing of 

people and communities, we 

strengthen our business and 

better serve our guests.

At Target, we believe that running a profitable company is fully compatible with being a 
conscientious corporate citizen. From the very beginning, we have focused on building strong, 
healthy and vibrant communities, because when our neighborhoods thrive, business grows and, 
when commerce booms, local areas flourish. 

Creating shared value is an important aspect of sustainability. When we prioritize the wellbeing of 
people and communities, we strengthen our business and better serve our guests.

In 2013, we made steady progress on many sustainability initiatives and announced some exciting 
new programs.

◗◗ We revealed the Target Sustainable Product Standard — a common language and process 
we established for qualifying more-sustainable products on our shelves across multiple 
categories. We see this as an evolving framework, not an end state, which will drive further 
innovation in highly commoditized categories. 

◗◗ To meet guests’ growing demand for sustainable, wellness-focused grocery options, we 
launched the Simply Balanced line of food products — nearly half of which are organic and 
all of which will be genetically modified organism-free by the end of 2014. 

◗◗ In partnership with the Natural Resource Defense Council, we participated in Clean by 
Design, an industry-leading pilot program, and saved more than 365,000 tons of water and 
555,000 kilowatt hours of electricity within our supply chain.

◗◗ As a founding member of the Sustainable Apparel Coalition, we are leveraging the Higg 
Index and have assessed the sustainability performance of more than 3,000 facilities that 
produce Target’s owned-brand products, with 97 percent completion from global vendors.

◗◗ We plan to achieve Leadership in Energy and Environmental Design (LEED) certification 
this year for each of the 124 stores we opened in Canada during 2013, meeting criteria for 
sustainable design and use of the buildings.

We’re committed to bringing joy, inspiration and great value to our guests, our team and our 
company — while making our communities even better places to live, work and do business.
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