Create, Grow, Sustain: People and Technology at Work
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We have established a strong corporate culture at Suffolk Construction that emphasizes innovation
and forward progress. As part of our “build smart” promise, we embrace new tools, practices,
ideas and ways of thinking, and our people are inquisitive, thought provoking and open minded.

Over the past few years we have applied this approach to our sustainable business practices.
Our internal campaign and social networking site titled “build smart. BE GREEN.” has engaged,
inspired and educated employees in positive, sustainable actions and helped to drive innovation
and measurable business impact. More than 360 employees actively registered and recorded
more than 31,190 individual environmentally sustainable actions at home and in the office. These
actions collectively saved more than 1,170,300 pounds of greenhouse gas emissions, 1,078,750
kilowatt hours of energy, 1,545,800 gallons of water, and 62,020 pounds of waste.

Our people and technologies also continue to drive us toward becoming a greener and more
efficient organization on our project sites. We continue to leverage state-of-the-art collaboration
and knowledge management tools, virtual design and construction models, lean construction
principles, and creative uses of mobile technologies to streamline operations, minimize waste and
help our clients achieve their green building goals. As a result, we have successfully delivered
hundreds of building projects that are certified or registered for LEED (Leadership in Energy
and Environmental Design) certification — the world’s foremost instrument for the design,
construction, operation and maintenance of green buildings.

At Suffolk, we are continuing to grow a corporate culture that embraces innovation and
environmentally sustainable practices. This is helping us to attract and retain top talent,
strengthen our brand, and ultimately achieve our sustainability goals as an organization. We are
confident this approach leaves us strategically positioned to provide optimal value to both our

business and our environment.
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