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By connecting environmental, 

social and economic 

challenges and opportunities, 

an organization is best  

placed to prosper.

Across the PwC network, we have 184,000 employees in 776 locations. Working with thousands 
of companies, including 421 of the Fortune Global 500, gives our network a unique role in 
addressing governance, social and environmental challenges. Not only do we develop insights 
and methodologies that help clients measure and manage their environmental impacts and make 
more sustainable business decisions, but we also proactively manage our own footprint and 
engage our staff in that effort.

As professional services firms, our greatest asset is our people. They are at the heart of anything 
we do. In the United States — through an environmental conservation strategy that connects 
with the ideals of our people and by empowering teams to identify behavioral and technological 
solutions designed for scalable impact — we achieved our 30 percent carbon-reduction goal 
earlier than anticipated. We’re working hard to sustain those gains even as the firm grows. 
We also developed an environmental sustainability curriculum as part of our Earn Your Future 
commitment to youth education, through which we are contributing 1 million hours to impact 2.5 
million teachers and students over five years. In the UK, we created a modern working space at 
7 More London that is one of the greenest buildings in London and has an exceptional working 
environment for employees — a win-win. 

By connecting environmental, social and economic challenges and opportunities, an organization 
is best placed to prosper. According to Verdantix Green Quadrant Sustainability Consulting, “PwC’s 
work with PUMA, the $4 billion athletic products firm, pioneered the environmental profit and 
loss methodology, a framework for valuation of environmental impacts throughout the supply 
chain.” PUMA used these insights to support sustainable product innovation and, as a result, 
launched the InCycle shoe with nearly a third less environmental impact than its conventional 
suede shoe.

We continue to innovate to help companies achieve environmental successes. The Total Impact 
Measurement and Management framework launched by PwC at the United Nations General 
Assembly last fall helps business leaders quantify, monetize and compare the social, tax, 
environmental and economic impacts of their strategies and investment choices and better 
manage the tradeoffs.

At PwC, we see resource scarcity and climate change as two of five transformative forces 
interacting to change the future. We see our role as inspiring others to find solutions to the 
world’s biggest challenges and are proud of our efforts in environmental conservation as just one 
way we make a difference.
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