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Innovation and productivity 

are by far the biggest drivers 

of value creation, and they 

are also the biggest drivers of 

sustainability progress.

At P&G, our objective is to create superior value for consumers who buy and use our brands and 
products and to create superior value for shareowners. Innovation and productivity are by far the 
biggest drivers of value creation, and they are also the biggest drivers of sustainability progress. 

We view sustainable innovation broadly. We innovate in new products, in how we go to market, 
and in new and improved supply chains. A good example is our recent commitment to remove 
phosphates from all our laundry detergents globally within the next two years while at the same 
time improving product performance. But innovation alone is not enough. The most sustainable 
companies drive both innovation and productivity. 

As a result, P&G’s environmental efforts are also focused on conserving resources, using renewable 
resources, and finding creative ways to recycle or reuse waste from our products and operations. 
Over the past year, we have made strong progress in a number of important areas, which you 
can read more about in P&G’s 2013 Sustainability Report. For example, more than 60 of our 
manufacturing and office sites around the world now send zero waste to landfill — recycling, 
repurposing or converting their waste. In addition to having a positive environmental impact, 
these efforts have created more than $1 billion in value for P&G. 

Our long-term sustainability vision lays out ambitious environmental goals, such as 100 percent 
renewable energy and zero waste going to landfill. We aren’t going to achieve this vision alone 
or overnight, but establishing a vision and working toward it ensures that we’re focused on 
making progress. 

While we are proud of what we have achieved so far, we know there is more work to be done. 
Through innovation and productivity, P&G is focused on ensuring that we operate in a responsible 
way to continue growing sustainably for decades to come. 

A.G. Lafley
Chairman of the Board, President and CEO

www.pg.com/sustainability

http://www.brt.org/sustainability
www.pg.com/sustainability

