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Having government and 

business work in partnership 

is the fastest, most efficient 

route to financial inclusion.

Technology plays a central role in creating a better quality of life, regardless of geography or 
socioeconomic status. It is through a constant drive to innovate and think differently that both 
consumers and businesses benefit from the improved access to financial tools and education. 

Today, more than 2.5 billion adults in the world don’t have a bank account, and billions more 
don’t use their bank account regularly. This leaves more than half the world’s population without 
the things we take for granted. Technology enhances their ability to participate in and help grow 
an economy that’s more equitable, sustainable and inclusive. 

But technology alone is not enough. Having government and business work in partnership is the 
fastest, most efficient route to financial inclusion. 

The public sector drives regulation and helps create a good business climate. And the public 
sector represents the single largest flow of money to the financially excluded. The private sector 
brings distribution, innovation, efficiencies and the capacity to execute.

MasterCard has been at the forefront of working across these groups and driving action on social 
sustainability, including:

◗◗ Developing and launching the Center for Inclusive Growth to support academic research 
and provide strategic philanthropic investments that further financial inclusion around the 
world.

◗◗ Working with countries such as South Africa on programs to harness our technology to 
deliver social benefits to millions of grant recipients. 

◗◗ Partnering with organizations like the United Nations’ World Food Programme to further 
revolutionize food assistance delivery through digital food. 

◗◗ Collaborating with Mercy Corps in Myanmar to launch programs that help women acquire 
the critical business, financial and managerial skills they will need to grow new businesses.

From an environmental perspective, MasterCard focuses on energy conservation, recycling and 
pollution control to decrease our overall environmental footprint. 

We’re proud to do our part, but we know that we cannot rest on our laurels.

We need to continue to help create, grow and sustain a future that delivers on the promise — a 
promise rooted in the successes of today and the innovations of tomorrow. If we do, all of these 
pieces come together to make an impact and be a force that drives change. 
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