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For 128 years, Johnson & 

Johnson has pursued and 

delivered transformative 

solutions to challenges 

in health and wellbeing. 

Our Credo reflects the 

character, ethics and values 

that define us and sets out 

the responsibilities of a 

strong, creative, growing 

and sustainable global 

organization in the  

21st century.

Penned more than 70 years ago, Our Credo serves as our compass for the way we guide, grow and 
sustain our business, outlining our responsibilities to customers, employees, communities and 
shareholders. The Johnson & Johnson Credo is our foundation for citizenship and sustainability 
and informs our priorities: advancing human health and wellbeing, safeguarding the planet, and 
leading a strong and responsible business. These priorities are central to our aspiration that, by 
caring for the world, one person at a time, we will help billions of people live longer, healthier, 
happier lives.

As the world’s largest health care company, we continue to expand our efforts and engage in 
collaborative projects to advance global health on multiple levels. In 2010, we made a significant 
five-year commitment to the United Nations’ (UN) Millennium Development Goals to improve 
the lives of women and children worldwide, and we are on track to deliver our commitments by 
2015. 

Our newly formed Janssen Global Public Health team combines the best of our innovative access 
models with our core strategy to drive better outcomes, improve quality of life and sustainably 
advance health care. Our work with the Stop TB Partnership to facilitate access to SIRTURO®, a 
tuberculosis therapy with a new mechanism of action discovered and developed by our scientists, 
will have a major impact on lives. We will continue these and other efforts in response to the 
world’s health challenges. 

We are leading a strong and responsible business in many ways. In 2013, we joined the UN Global 
Compact and are committed to its principles, many of which have been embedded in our business 
practices for decades. 

In 2011, based on consumer suggestions, we made a commitment to reduce or eliminate certain 
ingredients in our baby care products by the end of 2013. In doing so, we became the first major 
company to set and meet this public commitment.

In January 2014, we entered into a novel agreement with Yale School of Medicine’s Open Data 
Access Project that extends our commitment to sharing clinical trial data to enhance public health 
and advance science and medicine. We are the first company to collaborate with an independent 
third party to review and make decisions regarding every request for data.

We are conscious, too, of our impact on the environment, the health of which is inextricably 
linked to our efforts in human health. In 2013, the CDP named us the S&P 500 health care sector 
leader for our energy and carbon reduction programs, and we maintained our membership in the 
CDP Leadership Index for the fourth consecutive year.

For 128 years, Johnson & Johnson has pursued and delivered transformative solutions to 
challenges in health and wellbeing. Our Credo reflects the character, ethics and values that 
define us and sets out the responsibilities of a strong, creative, growing and sustainable global 
organization in the 21st century.
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