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Sustainability is part of daily 

life at Hertz. It’s become a 

business-management tool 

as well as a mechanism to 

protect the environment 

and provide community 

benefits. Our sustainability 

efforts will provide value 

to our stakeholders and 

help ensure the long-term 

health and productivity 

of our businesses and the 

communities we serve.

At Hertz, sustainability is driven by our commitment to deliver smart, innovative solutions that 
both achieve business results and protect the environment. And we are excited to extend this 
commitment across our growing organization. 

For Hertz, 2013 was an exceptional year of expansion — most notably, capitalizing on our 2012 
acquisition of Dollar and Thrifty and launching a new value brand, FireFly. And with growth 
comes new sustainability opportunities. We are working to create value for our businesses and 
the environment by sharing across the brand portfolio Hertz’ sustainability best practices, such as 
energy efficiency upgrades, waste reduction improvements and tire recycling. 

Our sustainability program has also remained focused on delivering smarter mobility solutions. 
Hertz’ U.S. fleet is the most fuel efficient in the rental industry with 78 percent averaging 28 or 
more miles per gallon (highway). In addition, we increased our hybrid fleet by 55 percent and 
added electric vehicles across our brand portfolio to help our customers save on fuel and reduce 
their carbon footprint. 

Hertz also debuted a new look for our brand, and sustainability was a critical part of this 
reinvention. Hundreds of rental locations were rebranded globally using sustainable design 
standards, including use of renewable materials, energy and water efficiency upgrades, and 
recycling programs. 

Additional 2013 sustainability facts: 

◗◗ Launch of waterless car washing at more than 220 locations

◗◗ 2 million kilowatt hours of solar energy produced annually

◗◗ 3 million pounds of office paper recycled, saving the equivalent of 26,000 trees

◗◗ 298,000 tires recycled or diverted from landfill globally

◗◗ 1,473,000 gallons of automotive waste (e.g., oils, solvents) recycled

◗◗ 13,000 IT units recycled, remarketed or donated, diverting more than 147,000 pounds of 
e-waste from landfills

◗◗ 66 percent increase in number of locations with recycling

◗◗ 100,000 free food bank meals provided via Hertz 24/7 Give + Go

There is no final destination for Hertz’ sustainability efforts — it’s a process of continuous 
improvement. We’re working to advance our program every day and will proudly continue to do 
so with the help of our growing family of brands.

Mark P. Frissora 
Chairman and Chief Executive Officer

www.HertzLivingJourney.com

http://www.brt.org/sustainability
www.HertzLivingJourney.com

