
Create, Grow, Sustain:  
Celebrating Success

BUSINESS ROUNDTABLE 
2014 SUSTAINABILITY REPORT

www.brt.org/sustainability

At GE, we believe in putting innovation to work to solve some of the world’s toughest challenges. 
That’s why, nine years ago we set out to prove that green is green, committing to invest more 
resources in R&D, launch new solutions that save money and reduce environmental impact 
for our customers, and minimize our own environmental footprint. We called this commitment 
ecomagination.

Since 2005, ecomagination has become one of GE’s most successful cross-company initiatives. 
We have invested $15 billion in R&D and generated more than $160 billion in revenues. We have 
also made it a part of our competitive structure, reducing our greenhouse gas emissions and 
freshwater use 34 percent and 47 percent, respectively. 

The energy landscape is dynamic and new challenges exist today. To meet these head on, by 
2020, GE has committed to bring our total investment in ecomagination R&D to $25 billion to 
advance research in natural gas, low-cost renewable energy and power plant efficiencies. We will 
also build on our previous success to reduce greenhouse gas emissions and freshwater use 20 
percent from our 2011 baseline.

Ecomagination has always been focused on technology, partnerships and competitiveness. Today, 
we’re also harnessing the power of analytics, which have been a game changer in seemingly 
unlikely areas such as mining and natural gas. GE is making a big investment in the industrial 
internet, creating intelligent operations across the gas supply chain — extraction, pipelines and 
power generation — that greatly improve monitoring, diagnostics and predictive maintenance so 
our customers have no unplanned downtime. 

Technology is transforming business processes and there has never been more global competition. 
Every company is looking for better ways to operate with efficiency, speed and market impact. We 
have always approached ecomagination this way: innovation applied to drive results, an economic 
story with environmental impact, not an either-or. You can do both. Even though the energy challenges 
have changed and the landscape has evolved, ecomagination has continued to remain relevant.
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