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At Gannett, we will continue 

our efforts to reduce the 

environmental impact of our 

products and services as we 

work to earn the trust of our 

consumers, business clients 

and the many communities 

we serve every day.

Gannett is committed to making smart decisions to protect the environment and to manage 
our environmental impact responsibly. We have taken many steps over the years to reduce our 
environmental impact and underscore our commitment to sustainability. 

The company was among the first to switch to environmentally friendly press products, such 
as low-VOC (volatile organic compound) washes and fountain solutions and citrus-based press 
cleaners. All the colored inks and many of the black inks we use are soy-based rather than 
petroleum-based and come in reusable containers. Gannett’s waste ink is recycled, either onsite 
or at the manufacturer’s facility. The company has significantly reduced water usage by switching 
to dry methods of photo and plate processing.

Gannett helps minimize greenhouse gas emissions by minimizing the use of newsprint. This is 
accomplished by using lightweight newsprint and by reducing newspaper page size. We also use 
only newsprint vendors that practice sustainability. 

We have also reduced our carbon footprint by becoming more energy efficient. The company’s 
headquarters building received the Leadership in Energy and Environmental Design (LEED) EB 
certification. Gannett has also relocated many employees to more energy-efficient offices and 
installed more energy-efficient HVAC systems and appliances in many facilities, significantly 
reducing electricity use.

Many of Gannett’s media organizations cover environmental and sustainability issues. A good 
example is USA TODAY, which in 2013, ran a recurring series on climate change. Many stories 
from this series were shared across Gannett’s other media outlets. 

Make A Difference Day, created by USA WEEKEND, is the nation’s largest day of volunteering. For 
more than 20 years, the group has mobilized millions of people across the United States for this 
national day of service. Together with hundreds of carrier newspapers and longstanding partners, 
USA WEEKEND rallies millions of people to improve their communities. Volunteer efforts often 
include environmentally beneficial projects such as planting trees or gardens, cleaning up trash, 
and laying sod. 

The Gannett Foundation supports nonprofit activities in communities where the company does 
business. The Foundation contributes to a variety of charitable causes through its Community 
Grant Program. One of Gannett Foundation’s community action grant priorities is environmental 
conservation. 

At Gannett, we will continue our efforts to reduce the environmental impact of our products 
and services as we work to earn the trust of our consumers, business clients and the many 
communities we serve every day.
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