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In addition, through reduced 

energy, waste and water use, 

we’ve saved an estimated 

$185 million over the past six 

years. Conserving resources is 

good for the environment, our 

business and the communities 

in which we live and work.

When Colonel Eli Lilly founded our company in 1876, he set a clear precedent for serving 
communities and operating responsibly. Today, this remains an integral part of our brand promise: 
Lilly unites caring with discovery to make life better for people around the world. 
This promise includes fostering environmental sustainability — because we believe there’s a 
relationship between a healthy environment and healthy people. 

How we operate our business today has a long-lasting impact. We subscribe to the concept of 
the triple bottom line: that society, the environment and business depend on one other for their 
longevities. That’s why we’re committed to reducing our environmental footprint. 

Our 2013 goals included: 

◗◗ Energy and greenhouse gas (GHG) emissions — 15 percent improvement (per 
square foot of facility space). Since 2007, we’ve improved energy efficiency by more than 
18 percent and reduced GHG emissions more than 17 percent. Through lower energy 
consumption, we’ve avoided almost $135 million in energy costs through 2012. Our 
decreases in Scope 1 and 2 GHG emissions through 2012 are equivalent to the annual 
emissions of about 54,000 passenger vehicles.

◗◗ Water intake — 25 percent reduction. We’ve reduced water intake by about 37 percent 
over the past six years. Our reduction of 7,000 million liters per year would fill nearly 2,900 
Olympic-sized swimming pools. 

◗◗ Waste to landfill — 40 percent reduction. Our waste to landfill has been reduced by 
more than 62 percent from 2007 to 2012. Our total reduction in overall waste generation 
over that same period is about 27 percent. This equals the amount of waste that would fill 
about 10,000 garbage trucks. 

In addition, through reduced energy, waste and water use, we’ve saved an estimated $185 million 
over the past six years. Conserving resources is good for the environment, our business and the 
communities in which we live and work. 

New goals established through 2020 will challenge us to work even harder to decrease our 
environmental impacts. We’re targeting another 20 percent improvement in energy efficiency with 
a corresponding 20 percent reduction in greenhouse gas emissions, a 20 percent improvement in 
waste efficiency, and a 15 percent absolute reduction in phosphorus emissions. 

Learn more in our 2013 Corporate Responsibility Report on www.lilly.com. Our goals and 
performance are also shared with independent, internationally recognized agencies like the 
United Nations’ Global Compact, CDP and UK Carbon Trust. And partnerships with Business 
Roundtable members will allow us to share and leverage best practices.
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