
Create, Grow, Sustain:  
Celebrating Success

BUSINESS ROUNDTABLE 
2014 SUSTAINABILITY REPORT

www.brt.org/sustainability

For sustainability to be truly 

embedded, sustainable 

growth and environmental 

stewardship must be as 

important as product quality, 

productivity, cost or other 

measures of business success.

More than 20 years ago, we started our sustainability journey. Since that time we have made 
significant progress; however, sustainability has never been as important as it is today. With a 
rapidly growing global population placing increased demands on natural resources, businesses 
are faced with the challenge — as well as the opportunity — of profitably addressing long-term 
solutions for global sustainability issues.

What is the role for a company like DuPont in helping create and grow a sustainable future? First 
and foremost, DuPont is a science company. Science is at the heart of everything we do — it is 
how we solve big problems and it is how we create value. 

Today, our businesses serve markets where increasing demand for more and healthier food, 
renewably sourced materials and fuels, and advanced industrial materials is creating substantial 
growth opportunities. All of our businesses benefit from core technologies driving new product 
innovation, generating sales and margin growth, and adding value to our sustainability efforts. 

We have set ambitious goals for our products to generate sustainable offerings in the marketplace. 
Since 2006 we have generated more than $6.7 billion in revenue from products that reduce 
greenhouse gas emissions and invested nearly $4 billion in research and development programs 
to develop products with direct, quantifiable environmental benefits for our customers.

We also challenge ourselves to drive sustained improvements in managing our footprint in our own 
operations. Last year, we made substantial progress against our 2015 footprint goals, successfully 
cutting greenhouse gas emissions by 25 percent and global water use by 21 percent versus 2004. 
This has allowed us to begin defining our next set of sustainability goals reaching out to 2020, 
which we will commit to alongside recently set 2020 goals for food security and energy. 

For sustainability to be truly embedded, sustainable growth and environmental stewardship must 
be as important as product quality, productivity, cost or other measures of business success. 
Sustainability has to be built into solutions — it has to be part of the mindset of an organization. 

This is how, here at DuPont, we are integrating sustainability into the way we do business each 
and every day. 
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