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By coming together as 

partners — with customers, 

communities, governments 

and NGOs — we can harness 

the power of the human 

element to unlock global 

solutions and drive  

worldwide prosperity.

If there is one factor that unites us all, it is the Earth we share: the air we breathe, the water we 
drink and the paths we walk alongside each other every day. So, industry has always had a stake 
in society’s journey toward a more sustainable planet, but over time, our approach to the issues 
we face together has undergone a dramatic transformation.

We have evolved through four Ds — from defiance of those who called attention to problems 
concerning safety, pollution and sustainability; to denying their claims; to debating them; and 
now we are engaged in a dialogue. But dialogue alone is not enough. The time has arrived to do, 
and that will require courage and collaboration.

By coming together as partners — with customers, communities, governments and 
nongovernmental organizations (NGOs) — we can harness the power of the human element to 
unlock global solutions and drive worldwide prosperity.

We are already making progress. Take breakthroughs like DOW FILMTEC™ ECO Reverse Osmosis 
Elements, which deliver 40 percent better purification with 30 percent less energy, helping to 
bridge the widening gap between global water demand and supply.

Through programs like the Dow Sustainability Corps, we can match world-class subject-matter 
expertise from our own employees with the needs of NGOs, social entrepreneurs and government 
agencies in emerging markets. This effort is a true win-win. For example, we are helping 
communities in Africa while training future business leaders to solve challenging on-the-ground 
situations in real time.

Sustainable solutions start with a culture of individual innovation. Take the Dow engineer who 
convinced a manufacturing site to construct a wetland to treat wastewater, benefiting the 
environment, the community and our bottom line. With the right ideas and the right partners, 
these singular solutions can become a force for global change, like Dow’s breakthrough 
collaboration with The Nature Conservancy, which seeks to help businesses around the world 
incorporate the value of nature into their goals, decisions and strategies.

All along the line, it takes courage to do things differently, collaborating with unlikely partners 
and innovating to drive transformative action.

Together, we can continue to prove that a commitment to sustainable and strategic growth is 
good for the environment, good for people and good for business, all at the same time.
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