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Building a sustainable business, in the financial sense as well as in terms of environmental and 
social impact, is a key priority for Deutsche Bank. Our goal is clear — our high-performance culture 
must go hand in hand with a culture of responsibility. We apply high environmental and social 
standards to our business including through extensive environmental and social risk review of our 
transactions. Moreover, our business strategy includes a focus on energy and climate change. 

Energy and Climate Business Strategy
The threat posed by climate change is as clear as the need to save energy. The best way we can 
support a low-carbon transformation is by advising clients in a responsible manner and through 
applying our financial skills. For example, we recently closed the first-ever securitization of loans 
for residential energy efficiency with a $104 million PACE bond in California. The bond helps 
fund upgrading home insulation and installing solar panels. Deutsche Bank was also a finalist for 
the Mandated Lead Arranger of the Year award for renewable energy in the 2014 Infrastructure 
Journal Awards. 

Carbon Neutrality
Our global business operations affect our carbon footprint. Deutsche Bank continues to steadily 
improve our energy efficiency, switch to renewable energy and purchase certified offsets for 
remaining emissions. We reached our carbon neutrality goal in 2013 and the management board 
has reconfirmed the goal through 2020. 

Climate Projects
Deutsche Bank’s financial expertise enables us to identify, encourage and actively support 
strategic measures aimed at combating climate change and other global challenges. A leading 
example of our collaborative renewable energies projects is the GET FiT Program, which combats 
energy scarcity in emerging markets and developing countries.

Social Impact Investing
Deutsche Bank is also fully committed to helping leverage our financial capabilities to assist the 
poorest citizens of the world thought supporting social enterprises. As a pioneer in microfinance, 
in 2012, we raised the $100 million Global Commercial Microfinance Consortium II fund. The 
Consortium II is the first-ever fund to not only support microfinance institutions that pursue a 
high level of client care but also finance innovative social businesses that deliver clean energy 
solutions to rural populations across the globe, including d.Light and Orb Energy. We have also 
launched the Clean Cooking Working Capital Fund supporting the Global Alliance for Clean 
Cookstoves initiative. 

We aspire to create value for all of our stakeholders, clients, employees and communities as well 
as our shareholders.

Jacques Brand
CEO, Deutsche Bank, North America 
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