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Earlier this year, after 

nearly two years of study, 

Cummins adopted our 

first-ever comprehensive 

environmental sustainability 

plan that builds on the good 

work we’ve already done. 

This new plan prioritizes 

actions to address our 

biggest environmental 

opportunities, from the 

materials we buy to the 

emissions of our products.

Cummins’ products provide power that helps us deliver on our vision of making people’s lives 
better. From powering fire trucks that keep communities safe to heavy-duty rigs that deliver 
goods globally to generators supporting hospitals, we are making a difference. And we are doing 
it with an increasingly smaller environmental footprint.

Our customers have come to depend on our clean technology for the power and reliability they 
need to succeed, whatever the job. 

For more than a decade, we have taken a proactive and deliberate approach to the environment 
while tackling stringent regulations, focusing on reducing emissions and improving fuel economy 
to deliver value to our customers. We are using the same thoughtful approach as we take the next 
step in our environmental journey.

Earlier this year, after nearly two years of study, Cummins adopted our first-ever comprehensive 
environmental sustainability plan that builds on the good work we’ve already done. This new plan 
prioritizes actions to address our biggest environmental opportunities, from the materials we buy 
to the emissions of our products. We examined our entire environmental footprint, focusing on 
the key areas of water, waste, energy and greenhouse gases. 

It is clear that our top priority must be products. We will continue to design for innovation and the 
efficient use of fuel and raw materials, building on successes like the concept Cummins-Peterbilt 
“SuperTruck,” recently praised by the president of the United States. It achieved a 75 percent 
improvement in fuel economy compared to a typical truck on the road today.

Cummins’ biggest opportunity to expand our product stewardship beyond the upfront design will 
be working with our customers to improve the efficiency of our products in use. This can save 
them money while reducing greenhouse gas emissions. A good example is our work with General 
Electric and Komatsu on a plan that will improve the fuel efficiency of a customer’s fleet of nearly 
300 mining trucks in Australia by more than 4 percent.

We must also work on our large and sophisticated worldwide supply chain. Through an improved 
transportation system, we will reduce the total number of miles traveled to move shipments across 
the Cummins network. Additionally, we can have a positive impact by working with suppliers to 
reduce Cummins’ use of raw materials and packaging.

Since these top priorities are wide reaching and complicated, we need more data analysis to 
determine what additional actions should be taken. In the meantime, we are setting specific goals 
for our own facilities, where we have the most influence, data and experience.

We will reduce energy use and increase recycling at our facilities and build on our culture of 
employee engagement through an exciting new initiative to conserve and replenish water supplies 
in water-stressed communities. In early May, we will release more details about these goals at 
cummins.com/sustainability. 

At Cummins, we believe environmental benefits have never been so closely aligned with customer 
benefits. Fulfilling our mission that “everything we do leads to a cleaner, healthier, safer 
environment” is the right thing to do for customers, our business and the environment.
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