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We are determined to meet 

the challenges of the new 

global economy with the 

same level of entrepreneurial 

determination that has 

defined our company for 50 

years. With leadership and 

innovation, we can contribute 

solutions for today’s 

environmental challenges 

while creating a more 

technologically advanced 

tomorrow.

Comcast and NBCUniversal bring together the technology, innovation and reach of many of the 
world’s most well known and respected entertainment and news brands to inform, entertain, 
connect and inspire our customers. At Comcast and NBCUniversal, it’s not just about moving our 
business forward — it’s about moving people forward. 

Comcast strives to do business in a socially responsible manner and believes that responsible 
energy use and resource management are the right things to do for our country, our business and 
the environment. 

Xfinity TV, Voice and Internet is focused on reducing energy usage and conserving natural 
resources, both in our customers’ homes and in our business operations. 

◗◗ Comcast remains part of the cable industry’s initiative to adopt comprehensive energy 
management strategies impacting cable system operators, programmers and vendors. 

◗◗ We have implemented consumer programs that reduce fuel consumption (self-installation) 
and paper waste (online paperless billing).

◗◗ Our Xfinity Home platform offers an energy-management application to give our customers 
greater awareness and control of their energy use. 

◗◗ Comcast operates one of the largest hybrid fuel fleets in the United States. 

◗◗ Comcast global headquarters in Philadelphia is one of the tallest Leadership in Energy and 
Environmental Design (LEED) Gold-certified buildings in the United States. 

◗◗ Additionally, Comcast has announced plans to build the Comcast Innovation and Technology 
Center in Philadelphia. It is proposed to be a 59-story, 1,121-foot tower that will neighbor 
the Comcast Center and be designed to attain LEED Platinum certification. 

NBCUniversal brings an environmental perspective to many aspects of the business. 

◗◗ During NBCUniversal’s dedicated Green is Universal week, we provide more than 300 hours 
of programming across 50 platforms to inform and educate audiences about environmental 
topics. 

◗◗ The News Center is a new state-of-the-art headquarters for West Coast operations and is 
an adaptive reuse project. Ninety percent of debris during building was prevented from 
landfills; it was reused or recycled. 

◗◗ A new bike for carts program on the Universal lot has helped reduce fuel consumption by 
4,200 gallons per year. 

We are determined to meet the challenges of the new global economy with the same level of 
entrepreneurial determination that has defined our company for 50 years. With leadership and 
innovation, we can contribute solutions for today’s environmental challenges while creating a 
more technologically advanced tomorrow.
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