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At Coca-Cola, our sustainability strategy is focused on providing social, economic and 
environmental solutions to challenges that are most relevant to our business. Today, the vast 
majority of the work we are doing across the sustainability spectrum falls into what we call the 
“Three Ws”: Women, Water and Well-Being.

In so many ways, women are the pillars of our communities. Thus, advancing the interests of 
women is not only the right thing to do but also the right thing to do for our business. 

We’re striving to enable the economic empowerment of 5 million women entrepreneurs across our 
value chain by 2020. Through this effort — called 5by20 — we are working with others to break 
down barriers to women’s advancement and providing access to training, financial services, and 
connections with peers and mentors. As of year end 2013, 5by20 had reached more than 550,000 
women as we work to grow this program.

Meanwhile, water stresses increasingly threaten our natural world, our communities and our 
business. At Coca-Cola, we believe the world contains enough water to meet current and future 
needs — but only if we work together to responsibly manage it.

As a result, we’ve established a goal of water neutrality by 2020 — replacing every liter we use. 
To meet this goal, we’re returning water to nature and our communities by supporting healthy 
watersheds and local water projects. As I write this, we’re replenishing about 52 percent of our 
global product volume through 468 projects in nearly 100 countries. 

When it comes to well-being, we’re focused on creating new innovations across our beverage 
portfolio and promoting active, healthy lifestyles. 

In 2013, we announced four global well-being commitments to guide our system, and we’re 
delivering against them. With more than 800 options worldwide, low- and no-calorie choices 
make up nearly 25 percent of our global portfolio. Since 2000, our average number of calories per 
serving has decreased by 9 percent. And today, we support more than 290 active healthy living 
programs in nearly 120 countries.

Much of our sustainability progress is the result of our collaboration across the Golden Triangle 
of business, government and civil society. The cumulative expertise of our partners both inspires 
and enables us to do far more than we could alone.

Sustainability is a journey. And there’s always more work to do. We’re building The Coca-Cola 
Company for the next quarter and for the next quarter century and beyond. Together with our 
partners, we’re making progress.
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