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Campbell continued to 

integrate our sustainability 

imperatives into our 

operations around the 

world. We’ve brought CSR 

and sustainability into our 

executive compensation 

system and included 

important metrics on  

energy, water, waste, safety 

and ethics.

As a leader in the food and beverage industry, Campbell is demonstrating our steadfast 
commitment to making good, honest food for the people who live, work and eat in our 
communities while implementing our strategic framework to build shareholder value by driving 
sustainable, profitable net sales growth.

We continued to drive progress in Fiscal 2013 as we advanced our 2020 Agenda, which established 
our corporate social responsibility (CSR) imperatives and four sustainability and corporate 
citizenship goals:

◗◗ Cut the environmental footprint of our product portfolio in half, as measured by water 
consumption and greenhouse gas (GHG) emissions per ton of product produced;

◗◗ Measurably improve the health of young people in our hometown communities; and

◗◗ Leverage CSR and sustainability as key drivers of employee engagement and performance 
in our culture. 

Campbell has made significant progress against these goals, which we announced in 2010.

On the sustainability front, we’re conserving the Earth’s resources for future generations. In Fiscal 
2013, Campbell:

◗◗ Reduced GHG emissions by 4.4 percent, or more than 20,833 metric tons;

◗◗ Reduced water per ton of food produced by 2.7 percent; and

◗◗ Achieved a waste recycling rate of 83.2 percent worldwide. 

We also initiated renewable energy projects and continued to streamline packaging, with a 
cumulative reduction of more than 65 million pounds in our product portfolio over the last five 
years.

At the same time, Campbell continued to integrate our sustainability imperatives into our 
operations around the world. We’ve brought CSR into our executive compensation system and 
included important metrics on energy, water, waste, safety and ethics. 

In the communities where we operate, Campbell’s commitment to social responsibility included 
providing more than $40 million in food donations and global giving during the year. But our 
most inspiring achievement isn’t measured in dollars — it is the spirit of our employees, who 
volunteered more than 22,000 hours last year to enhance the quality of people’s lives. During 
Campbell’s annual “Make a Difference” week, more than 2,600 employees across 14 of our U.S. 
locations participated in 90 projects that focused on building and sustaining healthy communities. 

From the C-suite to the plant floor, Campbell’s people are focused on driving sustainable growth 
and creating shared value that benefits our shareholders and the community. As the leader of 
Campbell, I believe that we can make a profit and make a difference. It has been our legacy for 
more than 140 years and it is our future.
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